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Binnen- en buiten gebruik: Keukenbladen, Vloeren, Wandbekleding, Meubels, Gevels. Bestand tegen vlekken, 

krassen, chemicaliën, extreme temperaturen en blootstelling aan UV-stralen. Maximum formaat, minimale dikte. 

Verschillende afwerkingen. Meer dan 50 beschikbare modellen.

Michel Oprey & Beisterveld Natuursteen BV: www.mo-b.nl

www.neolith.com
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NEOLITH®, ONTWERP, SLIJTVASTBAARHEID, VEELZIJDIGHEID, DUURZAAMHEID.

Bezoek ons op stand 

A10  en overtuig u zelf 

van de diversiteit van 

NEOLITH®

2017 20162018

Baars & Bloemhoff: dé Solid Surface specialist 
Als marktleider in Solid Surface breidt Baars & Bloemhoff haar assortiment nog verder uit met 

de bekende merken Avonite en Getacore. Hiermee ontstaat een totaalpakket waarmee je voor 

elk project de perfecte afmeting, dikte en kleur in huis hebt. Zo leveren wij nu meer dan 250 

Solid Surface decoren waarvan 10 zelfs in een 1 op 1 kleurkoppeling in HPL. Ook custom 

kleuren en afmetingen zijn nu eenvoudig te realiseren. Alle ingrediënten dus voor ongekende 

ontwerp mogelijkheden met dit unieke materiaal. Solid Surface is thermisch vervormbaar en 

naadloos te verlijmen. Hierdoor zijn prachtige driedimensionale en organische vormen te 

creëren. Door de gesloten porie is het materiaal eenvoudig te reinigen en zeer hygiënisch.  

www.baars-bloemhoff.nl
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Zorg dat u niets mist!
ArchitectuurNL over de wereld van de architect.

• 6x per jaar het vakblad ArchitectuurNL

• Wekelijkse nieuwsbrief

• Complete vakblad online

• Dagelijks nieuws op architectuur.nl en social media

Abonneer u via: 

  architectuur.nl/abonneren

  088-2266648

  abonneren@eisma.nl
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De wereld van de architect

Nu 50% 
korting op 
een jaar-

abonnement*

*Sluit een abonnement af voor 4 april 2019 om gebruik te kunnen maken van deze aanbieding.

EBO_2019_01_Adv.Beurscatalogus.indd   1 31-01-19   15:26
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FRAKÉ NOIR is a product by 
Houthandel Van Dam.

FRAKENOIR.NL
MORE INFO AND IN-SITU PRODUCT IMAGES:

MODIFIED HARDWOOD

The quality mark for 
sustainable forest 

management

The fully modifi ed walnut-like hardwood Fraké Noir gives 
a building a touch of class. This product is impact-resistant and 
dimensionally stable, making it both practical and versatile.
Sourced from sustainably managed forests and assigned to 
Durability Class 1, Fraké Noir meets the most stringent standards.

Catalogusadv fraké.indd   1 15-01-19   12:43

Belder 27    0031 165 744 007     info@natureathome.nl
4704 RK Roosendaal    0031 622 790 309     www.natureathome.eu

Rethink your wall
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  REGISTREER
JE NU GRATIS

DE TOEKOMST VAN GRAFIMEDIA EN VISUELE COMMUNICATIE

26, 27 & 28 MAART 2019
EVENEMENTENHAL GORINCHEM

PARTNER VAN SIGN&PRINT

www.stoopen-meeus.com

Decoratieve pleisters, 
verven & Stucvloeren

PURE CRAFTMANSHIP

CRUSTAL  
Karaktervolle muren

STUC
Smeerbare natuursteen

Adv. Mat. District 24-1-19 DEF.indd   1 24/01/19   16:39
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Bevlogen drukkers

zwaan.nl
longliveprint.nl
drukopsnee.nl

Drukwerk in een nieuwe dimensie. 
Met druk-op-snee kunnen alle sneden van een boek in hoge resolutie 
bedrukt worden. De nieuwste CMYK druktechniek met grenzeloze 3D 
mogelijkheden in boekontwerp. 

Printmedia

supporting you

www.papyrus.com

BIO TOP 3® next -
the premium off-white hybrid printing paper

Het binnenwerk van deze MaterialDistrict catalogus is gedrukt op BIO TOP 3® next en 
staat voor modern en chique. De natuurwitte tint geeft deze catalogus een warme uit-
straling. Daarbij combineert het assortiment BIO TOP 3® next de warme uitstraling met 

milieu en techniek. En juist deze combinatie, samen met het uitgebreide
assortiment, maken BIO TOP 3® next uiterst geschikt voor al uw opdrachten.  

Onder de indruk van deze prachtige kwaliteit?
Neem contact op met Papyrus: +31 88 65 65 200 of via mail: sales.nl@papyrus.com.
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JOIN THE
DISCOVERY

MaterialDistrict (formerly Materia) has already collected over 3,000 
exciting materials! Discover them all on MaterialDistrict.com and 
stay up-to-date via our weekly newsletter.

MaterialDistrict offers you free access to our complete online 
materials database. Registering grants you unlimited access and 
brings you in direct contact with manufacturers.

Join the discovery at MaterialDistrict.com

facebook.com/materialdistrict @materialdistrct
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What does the city and/or the landscape 
look like in 100 years if it were up to you?
Cities could be dense societies in the hart, 
connected to centres of mobility and 24/7 
city-life with a wide ring of urban villages 
around and green parks and water in 
between.

The parks are connected to the landscape 
surrounding it, which is partly filled with a 
low density of ‘landscape living’ farmers, 
tiny houses and dachas in a nature setting, 
like little settlements.

In between those cities is nature that is 
protected. 

What do you think is the best invention 
ever and why?
Human brains. While not actually an inven-
tion, it has developed over many centuries 
of evolution and it is what separates us 

from animals. We have a lot of problems 
currently – think of overpopulation and 
pollution – but brains could be the ‘engine’ 
or ‘tool’ to survive on earth. It makes it pos-
sible to control and keep balance between 
left and right part of the brains, between 
emotion and reason, between sensitivity 
and knowledge. Brainport (Eindhoven) 
has proven to be  the innovation hub for a 
‘creative economy’. I would like to add the 
BrainFIELD of seeds of a younger generati-
on, needed to change the future.  

What do you think are the most impor-
tant material innovations within your 
sector of Urban & Landscapes and why?
Transformation. This term I use to des-
cribe also the reuse of old buildings for 
new functions, rather than demolition. The 
reuse of the former first factory of PHILIPS 
(built in 1920) became the icon for a com-
pletely new identity of the city! 

CEES DONKERS

URBAN & LANDSCAPES

“Urban Lab” is the theme that Urban & Landscapes ambassador 
Cees Donkers considers important for our annual trade fair Ma-
terialDistrict Rotterdam. Donkers was the city architect of De-
sign City Eindhoven in the Netherlands until his retirement, and 
knows like no other that a city is constantly in motion. What is his 
opinion about the meaning of materials in the urban landscape?

Urban & Landscapes ambassador

19
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We were used to invent new ways of living 
and housing and use of landscape by de-
molishing the past and build new updated 
versions of our daily life. During the past 
30 years, we discovered that we used the 
planet ‘for free’ without feeling responsible 
for the future generations, in the mean-
time living with more and more people 
using more and more natural sources.

Using our brains makes us aware of the 
fact that we cannot continue in this beha-
viour so we have to change. Transformati-
on makes it possible to change and re-use 
the past. So less or even no waste anymore 
and smart or, even better, wise creativity 
for a better society. 

Transformation has been important through- 
out my career. When I started working in 
Eindhoven, I pleaded for the preservation of 
the (white) village where I bought a house, 
40 years ago. Rather than focusing on the 
upkeep of my own house, I put my energy 
into organising a maintenance fund for the 
village. This was the start of my career. 

Later, I started organising a programme 
called ‘Q-Café’, in which the Q stands for 
quality and the setting was a bar. Q-Café 

invited people to talk about the quality 
of the city. One subject was a building 
owned by Philips, called De Witte Dame 
(The White Lady), that was supposed to 
be demolished. I got a job with the local 
government, and my first project was to 
preserve and transform this building. In 
the 90s, Eindhoven was voted the ugliest 
city in the Netherlands. Thanks to the 
transformation of De Witte Dame, which 
turned into an icon for design, this view 
has changed. From ‘ugly duck to a design 
pearl’. Since then, I have transformed many 
buildings, which offers many possibilities 
for the future. 
 
With which other sector is your sector 
the most closely related, and is the 
most similarity or cross-pollination in 
material innovation?
Education is the way to change the future. 
Young people are my professors to teach 
me about the needs for their generation 
and the way they view the future. I can 
share my experiences for the last 40 years 
of development to ask them about their opi-
nions and help them to find innovative new 
ways and answers to their questions. They 
can come up with outside-the-box solutions 
that sometimes give new life to crazy ideas 

"Transformation can 
keep the balance  
between the past  
and the future."

and give me the energy for lifelong learning. 
Listening to young people is therefore the 
most important way to develop new ideas. 
So again the balance between brains and 
emotions, left and right part of the brains. 
The project 60+/30- creates a new way of 
living. An old villa, school, factory or even 
office could be used for a new community 
in which shared spaces can offer more care. 
Cooperative ownership can be a solution for 
those who cannot afford a mortgage. 

Share and care without money but on a 
voluntary base can create less loneliness 
and sharing of knowledge and experience 
in a lifelong learning context. 

Which theme is currently the most im-
portant in your sector? 
That would be transformation again. We 
found out that transformation can keep the 
balance between the past and the future 
in City Development. And related to that, 
sustainability in relation to natural sources, 
but also mobility (related to the need for 
that), smart or better use of technology.

When you look at graduates these days, 
for instance from the Design Academy in 
Eindhoven, you see a change in subjects 
as compared to ten years ago. Back then, 
about eighty per cent of the students 
graduated on product design and aesthe-
tics, and twenty per cent focused on social 
issues. Now, it’s the other way around. 
Eighty per cent graduates on themes that 
have to do with inventing, our relation to 
nature and how to work with natural ma-
terials. They think of questions like, ‘What 
do I need?’, ‘Could I live in a tiny house if 
I cannot get a mortgage?’, ‘Can I grow my 
own crops?’. Society should listen more to 
which matters concern the youth. 

MaterialDistrict's goal is to connect 
various parties. Which other party or 
person should the visitor get to know 
according to you, and why?
Education is the most important way to 
bring parties together. I often go to Russia 
and Ukraine lately. These countries are 
open to this kind of innovation, especially 
in the field of education and developing 
personal skills, and perhaps need it more 
than we do as well. I share my knowledge 
there, but I also get a lot of innovative 
input from the students. 

The collaboration between government, 
education and entrepreneurs in Eindhoven 
is incredibly important. It was one of the 
tools to bring the city back from its depriva-
tion. That collaboration was known as Triple 
Helix. From this collaboration, Brainport has 
manifested itself, which is mostly focused 
on entrepreneurs. But I, along with others, 
was allowed to decide on the relationship 
between education and government. I beca-
me the coordinator of a programme for the 
Technical University Eindhoven, titled ‘The 
city as a laboratory’. In 2010, when there 
was no more money for the programme, it 
was transformed into a virtual university, 
for which no building was necessary, and 
knowledge could be shared over the Inter-
net. This is what I still do. Without the need 
for money, I use education as collaboration 
to invent new things. For instance, the 
60+/30- concept for cooperative housing 
(used for an empty school), or the WISE city 
concept as an answer to ‘smart city’. Not 
only focused on technology but in balance 
with human needs and behaviour.  

To me, that collaboration with as theme 
‘The city as laboratory’ is a kind of tool for 
the future. 
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TODAY’S MATERIALS FOR TOMORROW’S  
URBAN & LANDSCAPES!

The public environment is changing constantly. Buildings, traffic,  
people, vehicles, communication, green, recreation; the public  
environment belongs to us all and is ever in motion. What does that 
mean for materialisation?

Rather than the place itself, the experience 
of the space is now in the centre of the at-
tention. Because of online shops, the direct 
retail business is disappearing from the 
urban landscape and is replaced by ex- 
periences. How can places relate to people 
and have their own identity, with activities 
to make sure those people keep coming 
back? Aside from that, more space is allo-
cated for nature, not only in flowerbeds, but 
also in combination with street furniture. 
Nature is pulled into the cities with urban 
farming, bee hotels and green façades.

Transport is changing; shared bicycles and 
shared cars are on the rise; car-free city 
centres and electric driving have conse-
quences for how we design and allocate 
our public space. Energy is produced 
sustainably and locally, and problems with 
rising water levels as a result of paving our 
streets are countered with green roofing 
and materials that absorb water or with 
just a nicely designed gutter. Urban mining 

makes sure that all the old materials are 
repurposed. The city of tomorrow is sus- 
tainable, safe for traffic, and green.

Large exhibition pieces

MaterialDistrict’s exhibition will show you a 
glimpse of the future of urban & landscape 
architecture. What can you expect?

Rain(a)Way
Rain(a)Way products make every project 
unique by highlighting the beauty of rain 
and help reduce the negative effects of 
climate change in urban areas. 

Bamboo street sign
In cooperation with bamboo supplier 
MOSO, HR Group developed street signs 
made from bamboo. They used MOSO’s 
dense bamboo material Bamboo N-finity 

for this, a solid bamboo material that is im-
pregnated for outdoor use. The signs are a 
sustainable alternative to aluminium signs.

Living Pavement
Living Pavement is an open tile system 
that offers space for spontaneous growth 
of vegetation in public places. It connects 
modern day issues like flooding, the 
heat-island-effect, particulate matter and 
the growing need of contact with nature in 
city folk. 

Materials from the independent 
MaterialDistrict collection

MaterialDistrict will show the newest 
materials from its independent collection, 
which were scouted during the past year. A 
small selection of materials: 
Metal waste tiles (CER233) from the project 

Ignorance is Bliss are coloured using pig-
ment derived from industrial metal waste. 
Sustainable paving tile (CON174) is made 
with the bottom ash left over after incinera-
ting household waste. Extruded aluminium 
panels (MET330) are corrugated façade 
panels. Weave concrete tiles (CON167) give 
an effect of 3D weaving on the walls when 
paired together. Seacork (ONA405) is com-
posed of natural cork, with a little poly- 
urethane, and used mainly as deck material.

Lecture programme Urban & 
Landscapes

Wednesday afternoon 13 March the lecture 
programme ‘Urban & Landscapes’ takes 
place in the MaterialDistrict theatre. Spea-
kers are ambassador Cees Donkers (former 
city architect of Eindhoven),  Anouk van der 
Poll (Waterambassade), Eduard Böhtlingk 
(Mobility), and Ton Kooymans (Kooymans 
Design).

22
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CIRCULAR MODULAR  
CARPETS

This carpet is made of production waste 
of big carpet producers like Interface 
and Desso. The design is inspired on the 
Dutch Artist M.C. Esher. You can use the 
tiles to cover the whole office floor or 
puzzle your own carpet in the size and 
shape you like and you can click the tiles 
together so it’s a firm rug.  Studio Wae can 
even re-use your own office tiles to make 
you a 100% circular beautiful and unique 
carpet or office floor. The production is 
done in the Netherlands by people with a 
distance to work. We also have the most 
circular concrete pavement to go the right 
Wae.

Studio Wae
Stand U1
www.studiowae.nl

MILLBOARD, PREMIUM  
OUTDOOR FLOORING

Where even the highest quality hardwood 
can warp, fade and quickly lose its original 
appeal, Millboard is crafted using a compo-
site, designed for outdoor conditions. Made 
from Lastane®, the textured top surface cre-
ates a resilient, virtually maintenance-free 
layer, designed to resist algae and prevent 
slipping, even in wet conditions. Beneath 
this durable top layer lies a wood-free 
polymer resin core, reinforced with fibre for 
extra strength and durability, which means 
that it won’t expand or contract, warp or 
rot, like timber or composites made using 
wood.
Wooddeck is official importer for NL.

Wooddeck
Stand U15
www.wooddeck.nl
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How do we build in 100 years if it were 
up to you?
I believe that in the upcoming decades we 
will be building much more with circular 
materials and will be much more mindful of 
where we use certain materials in buildings. 
Using technologies like BIM, we can very 
efficiently relocate materials when we need 
to re-use buildings or their components. 
This means that we can significantly reduce 
our use of raw materials. But there are 
also new techniques being developed for 
producing artificial materials such as stone, 
marble and concrete from waste materials. 
New chemical strategies have shown that 
we can even produce meat through certain 
molecular reactions, so why can’t we do the 
same thing with more building materials? I 
hope this will become a reality, as it would 
mean that we would not be using up our 
natural supplies, we would instead be pro-
moting circularity and energy neutrality and 
would be producing and using materials in 
much more intelligent and efficient ways.   

What do you think is the best invention 
ever and why?
In terms of materials, I would say that my 
favourite would have to be glass. I have 
always thought that glass is the most 
exciting material to work with in the built 
environment. It is almost a non-materi-
al and, as such, it regulates the internal 
qualities and the external forces of space. 
Historically we can think of amazing struc-
tures like the Crystal Palace in London, but 
on a practical level glass also had other 
benefits, such increased and improved 
food production. 

What do you think are the most impor-
tant material innovations within your 
sector of architecture and why?
There are currently some amazing compo-
sites being developed that have enormous 
strength. These materials are very exciting 
for the design and construction industries 
and I believe they will become increasingly 
important in the not too distant future.

BEN VAN BERKEL
Architecture ambassador

During the annual trade fair MaterialDistrict Rotterdam,  
architect Ben van Berkel and Filippo Lodi of architectural firm 
UNStudio and UNSense will represent the sector Architecture. 
Materials related to new technologies are always recognisable 
in Van Berkel’s work, which they will show in the expo and in 
the lecture programme. Here, Van Berkel paints a picture of his 
vision for the future of architecture. 

With which other sector is your sector 
the most closely related, and is the 
most similarity or cross-pollination in 
material innovation?
I think we see the most innovation in the 
world of product design, for instance with 
innovations like Gorilla Glass, which is now 
used in smartphone screens. Spectacular 
material innovations can also be found 
it medical devices, such as robotic pros-
thetics that can be controlled by thought. 
Architecture can learn a great deal from 
these kinds of product developments.

Which theme is currently the most im-
portant in your sector?
I hope it is the integration of tech.

 MaterialDistrict's goal is to connect 
various parties. Which other party or 
person should the visitor get to know 
according to you, and why?
The DLR (German Aerospace Center) in 
Cologne. They develop incredible materi-
als, like extremely heat resistant, resilient 
metals that can withstand the most brutal 
environmental conditions. 
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TODAY’S MATERIALS FOR TOMORROW’S  
ARCHITECTURE!

The themes ambassadors Ben van Berkel and Filippo Lodi focus on are 
Material Technology, Health, Social Impact and Media. Like glass, in 
which more functions can be integrated every day, or the flexibility of 
textile in construction. And the mission is clear: our built environment 
must be fully circular and energy neutral by the year 2050. What does 
this mean for the materials we use? Which materials are circular and 
how are they best applied?

Initiatives like the material passport of 
Madaster and the urban mining initiative 
from New Horizon are becoming more 
frequent, and reusing materials is beco-
ming increasingly important. Alongside 
the techno-cycle, materials in the bio-cy-
cle are growing; building with wood and 
CLT is gaining in popularity, thermally 
modified wood is more like a rule than an 
exception and even bamboo constructi-
ons are possible nowadays. Aside from 
that, residual materials from the textile in-

dustry, agriculture and packaging materi-
als are a source for new raw materials for 
insulation, a variety of finishing materials, 
and interior decoration. Aside from circu-
lar building, 3D printing with a variety of 
materials offers opportunities for effi-
cient material use and faster production 
processes. The technical developments 
of glass such as constructive, curved 
and interactive features are a source of 
spectacular architecture. By combining 
nature with the newest technologies, it is 

possible to innovate architecture and to 
close the cycle of materials.

Large exhibition pieces

For the sector Architecture, we have selec-
ted some innovative projects!

Mycelium bricks
Mogu makes bricks and other objects out 
of mycelium, the spore-system of fungi. 
These spores can grow in every desired 
shape and live on organic waste like 
sawdust. The material has similar qualities 
to Styrofoam and can be used in a wide 
variety of applications.

Goodhout
The company Goodhout makes wood- 
like materials out of coconut residue.  
The material is 100% natural.

Thin glass façade 
This Adaptive Thin Glass Façade is made 
from thin, high strength, chemically 
strengthened alumino-silicate glass that 
can be bent easily and repetitively, chan-
ging their shape in response to external 
parameters.

Materials from the independent 
MaterialDistrict collection

MaterialDistrict will show the newest 
materials from its independent collection, 
which were scouted during the past year. A 
small selection of materials: 

BorjaJet roof tiles (CER231) combine traditi-
onal ceramic roof tiles with inkjet printing. 
Butong bubble concrete panels (CON176)  
are made using bubble wrap. Wireglass 
(GLA278) is a project of Caroline Priss and 
Marieke van den Heuvel, which resulted in 
various dynamic weaves integrated into 
glass. Typha insulation (ONA776) is made 
from a plant commonly known as reed, cat-
tail or bulrush that flourishes in the watery 
areas of Friesland in the Netherlands.  Lig-
noloc wooden nails (WOO418) are made 
of beech wood and offer a sustainable 
alternative to metal nails or glue. 

Lecture programme Architecture

Wednesday morning 13 March the lecture 
programme ‘Architecture’ takes place in 
the MaterialDistrict theatre. Speakers are, 
amongst others, ambassador Filippo Lodi 
(UNStudio/UNSense), Stefano Babbini 
(Mogu Mycelium), and Sylvia ten Houten 
(Goodhout).
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NOBELWOOD

NobelWood has been developed to 
supply the growing demand for tropical 
hardwood in a sustainable way. Through 
an innovative technology with biobased 
chemistry, the fastest growing pinewood 
in the world is modified. For the wood 
modification technique, agricultural waste 
is used. The timber is enhanced with the 
look and durability of tropical hardwood. It 
can also be combined with a maintenance 
free fire retardant treatment. 
NobelWood is an environmentally friendly 
product with an exclusive, natural look 
for high-quality façade applications with 
durability class I.

Foreco
Stand A1
www.foreco.nl

CORKSOL. YOUR PARTNER 
IN SPRAY CORK

Spray cork is a durable façade finish 
with an enormous number of additional 
advantages.
The insulating effect is particularly high, it 
has acoustic damping, it is crack bridging, 
water-repellent and fire-retardant.
It can be sprayed on most external finis-
hing materials such as metal, wood, PVC, 
plaster, masonry metal expanded polysty-
rene and all outer sheet materials. There 
is a choice in the 1mm or 2mm grain 
finish. The product can only be applied by 
certified companies so that we can give a 
10-year guarantee.

Corksol
Stand A4
www.corksol.nl

CEMENT FOR CREATIVE SOLUTIONS

Human ingenuity makes many special 
buildings and constructions possible. But 
building well means working with quali-
ty, durable building materials. ENCI has 
been producing a comprehensive range of 
top-quality cements since 1926 and is the 
preferred partner in the Netherlands.
As a subsidiary of the HeidelbergCement 

Group, ENCI is able to rely on internatio-
nally proven concepts, such as BIODYNA-
MIC, EFFIX ARCA, EFFIX CREA, i.light and 
TXActive. HeidelbergCement Group, now 
employs around 59.000 people at more 
than 3.000 production sites in around 60 
countries on five continents.

ENCI
Stand A8
www.enci.nl

WE MAKE THE WORLD LAST 
LONGER

Teknos is a global coatings company with 
operations in more than 20 countries in 
Europe, Asia and the USA. The company 
employs approximately 1,600 people. 
Teknos is one of the leading suppliers of 
industrial coatings with a strong position 
in retail and architectural coatings.
Teknos wants to make the world last 
longer by providing smart, technically 
advanced paint and coating solutions to 
protect and prolong. Teknos always works 
in close cooperation with its customers. 
Teknos was established in 1948 and is 
one of Finland’s largest family-owned 
businesses.

Teknos Drywood
Stand A7
www.drywood.nl
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THE POSSIBILITIES OF GLASS FAÇADES

Sto Isoned is part of the Sto Group: the 
international technology leader in the 
design and production of innovative 
building materials. Our range of materials 
and systems forms the basis for impro-
ving the energy efficiency of buildings. 
New in our product range for the Dutch 
market are StoVentec Glass and Sto-

Glass Mosaic which give architects new 
tools to design expressive glass façades. 
Glass always impresses, and our pro-
ducts offer a wealth of design possi-
bilities. Curves, vivid colours and even 
digital printing options are all available 
depending on your vision and creative 
ambitions. 

Sto
Stand A9
www.sto.nl
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DISCOVER NEOLITH!

Neolith is a high performance, large 
format, sintered material. It belongs to a 
new category of surface materials which 
aims to meet the need of a multitude of 

architectural and design requirements. 
It is suitable for many applications 
including flooring, cladding, and façades. 
Inside and outside.

Neolith by Michel Oprey & Beisterveld
Stand A10
www.mo-b.nl
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TECU® COPPER AND  
COPPER ALLOYS

The decision to design building cladding 
with copper leaves plenty of opportuni-
ties for creativity. Durable TECU® copper 
products from KME offer many unique 
possibilities. The striking natural surfaces 
in copper and copper alloys allow for 
singular design. Prefabricated system 
elements offer a wide range of solutions, 
from free-form designs to the simple and 
economic cladding of larger areas. TECU® 
products for external cladding of buildings 
are manufactured exclusively from copper 
and copper alloys. Thus, the idea of sustai-
nability is “in their very nature”.

KME
Stand A12
www.kme.com

NATUURGEVELSTEEN - NATURAL STONE

Natuurgevelsteen gives the Dutch 
architecture a unique appearance. The 
application of Natuurgevelsteen, available 
as brickwork, is endlessly varied. Height 
differences, retaining walls, seating ele-
ments, planters, etc. A unique eye catcher 
in every project.

 Thanks to a 10 cm wall thickness, every 
application of masonry is easily executed 
in solid Natural Stone. In addition, our 
product range consists of 50 different 
assortments, each with their own colours, 
structures and stone types. It can always 
be adjusted to fit the applied architecture.

Foreco
Stand A11
www.natuurgevelsteen.nl Als eerste op 

de hoogte zijn van 
het laatste nieuws? 

Meld u aan op:
www.kunststofenrubber.nl/nieuwsbrief

Meld u  
GRATIS 
aan voor de 
wekelijkse 

Kunststof 
& Rubber 
nieuwsbrief.
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MAGNA GLASKERAMIK BY MICHEL OPREY

Michel Oprey & Beisterveld introduces a 
unique sustainable, environmental exclusi-
ve material under the trademark of Magna 
Glaskeramik®. 
A building and interior design material 
made of 100% recycled glass, industrial and 
glass bottles, being the final piece itself fully 
recyclable. Magna Glaskeramik has develo-

ped a crystallization course, where parts of 
the production are hand-made; acquiring 
a unique translucent optic that allows a 
crystal-like brilliance effect when shown 
upon by light and thanks to which, each 
slab is different, but always maintaining a 
full recycled glass composition.

Magna Glaskeramik by Michel Oprey & Beisterveld
Stand A18
www.mo-b.nl

REMARKABLE FAÇADES  
BY METADECOR

Together we make unique façades world- 
wide. We create a unity between an archi-
tectural building and its living and working 
environment. Metadecor does this with 
a team of experienced and enthusiastic 
employees. We are inventive and have a 
healthy dose of self-confidence and that 
yields unique architectural buildings that 
are future-proof. We are always looking for 
technical challenges for that unique end 
result. Come and visit our stand to see the 
latest innovations regarding metal facades 
with MD Formatura and durable coating 
with a life expectancy of 40 years.

FIBRE REINFORCED 
3D-PRINTING

Think BIG! 3D-printing with fibres is finally 
here. Using the largest CFAM in the world, 
Poly Products can print anything, the 
larger the better. Think façades, canopies, 
bridges, outdoor furniture, sculptures, 
interior parts and art objects. But it doesn’t 
stop there: imagine all the things you 
have designed but couldn’t be produced 
because the shape was too complex, too 
big or too expensive. Now is the time to 
finally print it!
Poly Products has over half a decade of ex-
perience in complex composite constructi-
ons and products such as façades, canopies, 
machine parts, decorative parts and art.

Metadecor
Stand A16
www.metadecor.nl

Poly Products
Stand A14
www.polyproducts.nl

MODIWOOD®; POWERFUL WOODEN CLADDING

ModiWood® is thermo-treated wood with 
durability class II. ModiWood cladding is 
very stable compared to untreated wood.
ModiWood is 100% wood with a typical 
robust look, very durable and beautiful. It 
is available in a wide range of models. And 
can be factory painted in any RAL colour 

on request. The guarantee on ModiWood 
is 10 years and ModiWood is KOMO® and 
PEFC certified. New is ModiWood Natural, 
loved by designers and architects. It is 
treated with oil, which accentuates the 
structure of the wood.

Fetim
Stand A17
www.fetimgroup.com
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WINCOS VISION  
CONTROL FILM

WINCOS Vision Control Film provides 
a new way of controlling the view from 
a window. As you change your viewing 
angle, the glass changes its appearance 
from clear to frosted, without requiring any 
electricity or other appliances. This film can 
be retrofitted to the interior side of any flat 
glass. It is available in 4 different types and 
the effect of the film works on both sides 
of the glass.
These 4 different types of film can be 
applied both vertically and horizontally, 
creating a great range of application this 
film can be used for.

Lintec
Stand A22
www.lintec-europe.com

GREEN & UTILITY ROOFS BY 
NOPHADRAIN

Nophadrain develops and produces sys-
tems that enable vegetation and paving 
for foot and vehicular traffic on roofs and 
parking decks. Our smart drainage systems 
combine the various functional layers for a 
utility roof construction in a single product.
Fully embedded in our company philosop-
hy “maximize the open space” is one of the 
key strengths of our systems: the com-
bination of thin layer compositions with 
excellent mechanical properties. It enables 
planners and applicators to reduce the 
composition height of trafficable (green) 
roof systems to the minimum.

Nophadrain
Stand A23
www.nophadrain.com

BIO-BASED ECO  
QUARTZ SURFACES

Diresco BIO-UV surfaces are composed of 
93% natural Quartz granulate, a mineral 
found in abundance throughout the world. 
The remaining 7% of content consists of 
our BIO resin and pigment. The BIO-UV 
technology has been tested extensively by 
the external research institute INTERTEK. 
The processed resins used for producing 
D-Quartz are environmentally sound and 
vegetal in origin which is unique worldwi-
de. Waste or used slabs from the market 
are fully recyclable in the production 
process.

Diresco
Stand A24
www.diresco.be

VEROMETAL, EVERY SURFACE IN METAL

VeroMetal® is the cold liquid metal which 
realises a real metal finish on about every 
surface and design. VeroMetal® offers an 
enormous design freedom and new possibi-
lities to design with real metal. For example, 
bronze, copper, brass, iron, rust, zinc, tin or 

stainless steel. VeroMetal® can be applied 
by spraying, cast or rolling and is suitable 
for internal as well as exterior projects. After 
application, the surface can be sanded, 
polished, patinated, same as if it would be 
the original solid metal.

Verometal
Stand A21
www.verometal.com
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BRIGHT: FIRST PANELOX PROJECT

Alumet adds a new dimension to the faça-
de of campus building Bright in Rotterdam. 
The architects, Tangram Architekten, used 
Panelox in the façades to intensify their 
design statement. The interesting factor of 
Panelox are the many possibilities. It has 
two anodizing layers, matt and gloss, and 

unique design which makes the materi-
al deepened. You can use any of the six 
designs that are developed, but it is also 
possible to use your own design. From 
a distance the glossy, shiny parts will be 
high-lighted in the sunshine which gives 
the whole façade a lively view.

Alumet
Stand A26
www.alumet.nl

NEW! SWISSPEARL® TEXIAL

Uniqueness through hand embossing. 
Innovative and sustainable products made 
of natural raw materials, such as the new 
large size façade panels Texial, are born of 
ingenuity and expertise. The fi ne surface 
structure gives the appearance of a fabric 
and is always one-of-a-kind because it 
embossed by hand.

Inncempro
Stand A27
www.inncempro.nl

Staal-beton verbindingen

Knopen
J.W.B. Stark

J. Wardenier

Berekenen van geboute en gelaste verbindingen in raamwerken en 
in buisconstructies volgens Eurocode 3

prof.ir. J.W.B. Stark

Maatschap Stark en emeritus-hoogleraar Staalconstructies TU Delft, 
Faculteit Civiele Techniek en Geowetenschappen

ing. R.J. Stark

Maatschap Stark en Ingenieursbureau SmitWesterman

Staal-beton verbindingen

Verbinden

Kenmerken van verbindingen in staalconstructies en het berekenen 
van mechanische verbindingsmiddelen en lassen volgens Eurocode 3

J.W.B. Stark

Een staalconstructie in detail berekenen?

Nu deze titels bestellen via Bouwen met Staal 
met een aantrekkelijke korting. 

VERBINDEN
– bouten in gaten met speling
– voorspanbouten
– pas- en injectiebouten
– klinknagels en pennen
– lassen    

KNOPEN
– classificatie van verbindingen
– scharnierende verbindingen
– momentverbindingen
– kolomvoetplaatverbindingen
– buisverbindingen

of ga direct naar:
bit.do/staal1

Topics ranging from wood biorefinery to green 
chemical industry; from precision agriculture 
to ecomodernism; and from new sustainable 
materials to genetic modification.

www.biobasedpress.eu
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RHEPANOL® HFK ROOFING MEMBRANE

Quality Roofing Systems is distributor of 
Flachdach Technology GmbH (FDT). FDT 
is the leading manufacturer, also in terms 
of environmental protection, in single ply 
roofing membranes. Rhenofol® PVC and 
Rhepanol® PIB are their brands.

Rhepanol® is realiable for more than 80 
years. Rhepanol® hfk is sustainable and 
has an Environmental Product Declaration 
(EPD) and even has a certificate for use 
Rhepanol® in contact with drinking water 
according to the KTW guideline.

Quality Roofing Systems
Stand A29
www.qualityroofingsystems.nl

MOSO SOLID BAMBOO 
PANEL

Osiris Hertman Studio created an inspiring 
design for MOSO’s booth at MaterialDistrict 
Rotterdam, emphasising the structure of 
the natural material. MOSO® solid bamboo 
panel is a visually appealing material that 
consists of multiple layers of bamboo. The-
se bamboo panels are especially interesting 
in applications where the side of the panel 
remains visible, such as staircases and fur-
niture. The material is available in multiple 
dimensions and colours. Made from rapidly 
renewable bamboo, being CO2 neutral, and 
backed up with certification, MOSO® solid 
panel contributes to a higher score in LEED 
and BREEAM.

Moso International
Stand A30
www.moso.eu

LIVING BRICKS BRING DESIGNS TO LIFE

Aesthetics, stylish and premium quality: 
Rodruza facing bricks bring every design 
and building to life. 
Living Bricks is our motto with good reason: 
we offer facing brick collections with exclu-
sive textures like waterstruck or rockface. 
The online Façade Configurator allows you 
to design your own lifelike façade, using 

our bricks in intense colours like pure white, 
deep black and pistachio in traditional and 
long slender special formats.
You will find inspiring projects on our 
website. Let us surprise you with creative 
solutions that reinforce the value of your 
unique contemporary designs.

Rodruza
Stand A31
www.rodruza.nl

QUARELLA SURFACES

Quarella is a world leader in the production 
of quartz and marble agglomerates.
The material is famous because of its high 
aesthetic and technological qualities of 
Made in Italy products. Quarella surfaces 
always stand out for their perfect finis-
hing and for a particularly refined palette: 

a vast array of colours inspired by Italian 
landscapes and the architecture of Rome, 
Venice and the Italian cities of art.
Michel Oprey & Beisterveld is the exclusive 
distributor for the Benelux of this quality 
product. 

Quarella by Michel Oprey & Beisterveld
Stand A32
www.mo-b.nl
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ARCHITECTURAL FREEDOM 
-FRAKÉ NOIR-

Fully modified hardwood ideal for façade 
cladding. The unique pattern, black lines 
and pinholes provide your project with a 
warm and luxurious appearance.
Fraké Noir (durability class 1) is perfectly 
suitable for outdoor applications. The natu-
ral appearance is applicable in any design 
and can be personalised in any colour or 
fire-retardant finish.
The hardwood is sourced from sustainable 
managed forests. With our private producti-
on we can offer a great diversity of profiles 
and maintain the highest quality.
Please meet us at stand A37 where we can 
tell you all about Fraké Noir!

Van Dam
Stand A37
www.houthandelvandam.nl

HOLONITE COMPOSITE 
STONE!

Holonite is the producer and distributor of 
threshold, window sill and wall covering 
elements made of composite stone. We 
provide products for the new-build and 
renovation market, with standard and custo-
mised elements. Holonite deals with everyo-
ne; from architects to contractors, and from 
cooperative housing associations to private 
individuals on an indirect level. Holonite is 
able to supply the private market through 
the professional building materials dealers 
with whom it cooperates. Besides this we 
supply as well in the window frame industry 
with its range of low-relief thresholds.

Holonite
Stand A38
www.holonite.nl

LUMIDUCT -  
INSPIRING SUSTAINABILITY

Wellsun has an elegant solution for ma-
king buildings more sustainable and more 
liveable. The Lumiduct is effective and 
inspirational and shows the world that 
sustainability is beautiful. 
The Lumiduct creates a pleasant building 
climate, shielding all excess daylight and 
turn this into useful energy. This results 
in a transparent and light building that 
generates more solar energy than would 
be possible with normal solar panels. At 
night, with the integrated LEDs, the façade 
communicates with the surroundings, cre-
ating awareness and making living in and 
around the building a nice experience.

Wellsun 
Stand A36
www.wellsun.nl

www.enci.nl 
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Designing non-structural precast elements  
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ARCHITECTURAL 
CERAMICS SINCE 1610

A treasure in ceramics and vibrant 
ground-breaking glazes. Our main goal 
is to give architects and designers the 
freedom to create unique objects with the 
natural elements of clay, water and fi re. 
In close relation we can turn your vision 
into a ceramic beauty. With 400 years of 
experience we produce with respect for 
the environment. Architecture carries the 
signature of the designer and gives an 
ongoing identity to new created ceramic 
objects, Tomorrow’s design since 1610. 
Architectural Ceramics is a Brand of the tile 
factory Albarello, part of the Royal Goede-
waagen Friesland Porcelain group.

1610 Architectural Ceramics
Stand A43
www.albarello.nl

UNIQUE COLOURS & SPECIAL DESIGNS

Unique colours & special designs by Ar-
celorMittal. This combination offers a lot of 
freedom when designing buildings. Arcelor-
Mittal offers a very wide range of standard 
solutions, as well as customised systems. 
New in our range are the Silky Shine 
coatings with exceptional gloss and dura-

bility. This gives you both economic and/
or custom made solutions for your typical 
project that meets current environmental 
requirements, legislation and regulations.
We are happy to inform you about the 
possibilities of pre-fi nished steel.
Please visit our booth A49.

ArcelorMittal
Stand A49
www.arcelormittaltiel.nl

JOUW BUSINESS VERSTERKEN MET DE MATERIALEN VAN PROBO

Je wilt jouw mogelijkheden in print vergroten. Laat dat ons gezamenlijke doel zijn. Probo biedt 
slimme services die je helpen groeien, snelle en betrouwbare levering en de laatste innovaties in 
print. Jij weet het beste waar jouw klant behoefte aan heeft en we horen dan ook graag waarmee 
we jou kunnen helpen.

Mis daarnaast onze nieuwe innovaties niet: Akoestische panelen en de WalltexPro series, onder 
andere met een heavy duty textiel wandbekleding. Meer informatie of een gratis sample? Wij 
vertellen je er graag meer over op onze stand.

www.probo.nl
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What does print/sign look like in 100 
years if it were up to you?
Let’s first define these terms. ‘Print’ is eve-
rything that has to do with multiplication. 
‘Sign’ is an expression on walls, façades, 
etcetera. 

Paintings can already be reproduced almost 
identically, so in the future, real and fake will 
be indistinguishable. 100 years is perhaps a 
little far in the future, but I believe inks will 
disappear and digital techniques will incre-
ase. The influence of laser and biobased 
toner will increase as well. However, this 
happens combined with the right choice 
of paper. 100 years ago, there was already 
paper, and in 100 years, it will still be there. 
Paper is a medium that has something that 
digital media don’t and never will have. 

What do you think is the best invention 
ever and why?
Generally speaking, the plane. It’s such an 
enormous and heavy vehicle, filled with 
technology and materials that can fly and 
bring the world together. People will still 
fly in the future. 

Looking at the graphic sector, then paper 
is the best invention ever. As I just men-
tioned, I don’t expect paper to disappear 
soon. It is a basic material for communi-
cation, and it has something digital media 
can’t replicate. Paper is a message that 
you can pass along. Take for example a 
book; this medium contains knowledge 
you can pass along in, for instance, a li-
brary. Paper is a sensory addition to digital 
media. 

ANNEMARIE KLEVE
Print & Sign ambassador

From book to magazine, from advertising column to packaging 
material; the world of Print & Sign revolves around carriers and 
print techniques. From special paper, cardboard and textile to 
lifelike material prints, embosses, special effects and 3D experi-
ences on a flat surface. Annemarie Kleve is ambassador of Print 
& Sign during MaterialDistrict Rotterdam. She is an expert on 
printed matter and paper. To make printed matter special, you 
need to look beyond paper by stimulating the senses. You can 
change the experience of the story by looking, listening, tasting, 
feeling or smelling. What’s Kleve’s story?



58 5958

PRINT & SIGN

59

What do you think are the most impor-
tant material innovations within your 
sector and why?
When you look at techniques, then an 
important innovation is digital print as 
addition or even replacement of traditi-
onal printing presses. Digital print opens 
a world of possibilities. Special types of 
paper that couldn’t be printed before, can 
be printed now, or become affordable. 
For materials, alternatives to replace wood 
cellulose to reduce its use in paper is the 
most noticeable theme. Most paper is made 
from trees, which generally grow very slow. 
Even though it is not possible to replace all 
wood cellulose in paper as not to compro-
mise its strength, it can be mixed with other 
organic materials that are now regarded as 
waste. For instance, after harvest, the aspa-
ragus plant is left to wither, but the plant 
can also excellently be used by the paper 
industry. Replacing part of the wood cellu-
lose is better for the environment and has 
surprising effects on the look of the paper. 

With which other sector is your sector 
the most closely related, and is the 
most similarity or cross-pollination in 
material innovation?
The fashion sector is comparable, with 
fabrics that are in or out of style. The same 

is true for paper. Many standard types of 
paper disappear and are replaced by speci-
al limited editions. 

Large brands sometimes even have their 
own type of paper developed, with their 
own look and colour. Coca-Cola and BMW 
are examples of this. This paper cannot 
easily be copied. Additionally, the paper 
industry looks at the world of fashion for 
colours that are ‘in’ and reproduce these in 
their collections. 

Which theme is currently the most im-
portant in your sector? 
Making choices, discerning oneself, innova-
tion, and that with regard to the environ-
ment. Making choices is in this one of the 
most important themes. As a graphic de-
sign company, you have to make a choice 
on which sector you focus. Because there 
are so many printing techniques available,  
you also have to choose a specialism. 
Which printing press or printer are you 
using. What do you want to achieve?
The client also has to make choices, but 
because of the many options, often cannot 
see the forest for the trees. A graphic com-
pany has to be able to provide advice. 

MaterialDistrict's goal is to connect 
various parties. Which other party or 
person should the visitor get to know 
according to you, and why?
Allow yourself to be inspired by other sec-
tors. By looking at materials with different 
eyes, new applications can be conceived. 
By talking to manufacturers or designers, 
you can open your mind. A nice example is 
a type of paper that looks and feels like con-
crete, inspired by an architect. Challenging 
and connecting people in various branches 
can lead to the most surprising results.

"Allow yourself  
to be inspired  
by other sectors."
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TODAY’S MATERIALS FOR TOMORROW’S  
PRINT & SIGN!

The print industry is represented everywhere. Not only in printed  
matter and advertisement, but also on façades, tiles, textile, floors, 
wallpaper, and even solar panels. The traditional paper printing is  
making place for growth in other sectors.

From 2D printing to 2.5D printing to 3D 
printing to 4D printing: the traditional 
printing industry is expanding. Possibili-
ties for ‘personalised printing’, not only on 
paper, but also on wood, glass, metal, and 
even concrete, are coming within reach. 
Special effects for products or packaging 
material can be achieved by applying 
smart inks. Smart print technology or 
interactive techniques, can be integra-
ted in printing matter through QR/NFC/

RFID-technology. Printing with relief is 
increasingly available, mimicking real-life 
effects like wood structures, or depth in 
photographs. In addition, the innovation 
in paper is huge; with remarkable materi-
als such as tomato plants, cacao shells or 
old jeans being used for packaging mate-
rial, covers, or even wallpaper. Innovation 
is working its magic in the printing indus-
try and the amount of ‘printable’ materials 
will only continue to grow.

Large exhibition pieces

What will be exhibited in the sector  
Print & Sign?

LumiLor Light Emitting Coating
LumiLor is the world’s first and only 
patented electroluminescent paint. The 
paint produces a single-colour light that is 
visible at long distances when an electrical 
current is applied to it. 

Papermilk
This paper has a unique texture because of 
the extra milk fibres added in the producti-
on process.

Materials from the independent 
MaterialDistrict collection

During this three-day event, MaterialDis-
trict will show the newest materials from 
its independent collection, which were 
scouted during the past year. A small se-
lection of materials: 

ARA-LT laser film (COA257) is a method to 
transfer a PVD layer onto a product. Mohair 
& Kaschmir paper (ONA750) collections 
are inspired by the soft fabrics mohair and 
cashmere. Atmospheric wood (WOO411) is 
a research project based on a historic con-
tact printing technique, commonly called 
blueprint. Fruit & veggie paper (ONA783) 
is made from thin, dried slices of fruits and 
vegetables as part of an ongoing art project 
by Alfons Koller. Urban paper collection 
(ONA480) is crafted from cement and wood. 

Lecture programme Print & Sign

Tuesday afternoon 12 March the lecture 
programme ‘Print & Sign’ takes place in 
the MaterialDistrict theatre. Speakers are 
Jutta Birkenhauer (GF Smith), Fabienne 
Bruyninckx (Bruyninckx Designers), Gerben 
Harmsen (Twnkls), and Ariane van Mancius 
(Now New Next).
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ARTISTIC AND UNIQUE  
ACRYLIC COUTURE

Acrylic glass in a completely new light. 
A fascinating material with boundless 
opportunities. All of our meshes and inlays 
are captured inside the acrylic and float 
between the poles of visually-soft materia-
lity and solid transparency. Benefit of these 
special properties for a surprisingly wide 
range of possible applications. 
Profit from the prizewinning material for 
creating sensational wall-cladding, exclusi-
ve pieces of furniture or for your individual 
design projects as each panel is hand-ma-
de and unique, a precious piece of art, 
incomparable and stunningly beautiful.

Vink Kunststoffen
Stand S2
www.vinkkunststoffen.nl

ANTIQUE MIRRORS AND 
LUXURY SURFACES

Bespoke antique distressed mirrors, glass 
gilding, and luxury surface design studio. 
Welcome to Schitterend. We are spe-
cialized in creating handmade antique 
distressed mirrors. We are the only one 
in The Netherlands that silvers glass by 
hand. Schitterend also specialises in glass 
gilding, glass etching and high end deco-
rating. The artworks invite you to put your 
nose against the surface: Which materials 
were used? How is it made? You will be 
amazed by the craftsmanship. Every day 
the artwork will surprise you again. There-
fore, let yourself enjoy a handmade jewel 
in your interior design.

Schitterend
Stand S3
www.schitterend.eu

RAYPACK

Raypack is a packaging and display 
company located in Spankeren, the 
Netherlands. Raypack has a long and 
distinguished record in the manufacturing 
of quality containers. We take pride in the 
fact that we work almost solely with long 
term relations, who appreciate the time 

and attention we give them to design and 
create packaging and displays that make 
their product shine.
We produce our packaging at our own 
production plant with several machines. 
We work with paper, cardboard, synthetics, 
wood and metal.

Raypack
Stand S8
www.raypack.nl
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NON FADING FULL-COLOUR FOR OUTDOOR

In the year 2000 Preidel B.V. was one of 
the fi rst companies that was able to su-
blimate on hard materials. Preidel started 
research in 2015 for new coatings and inks, 
based on reducing the risks of the colour 
fading over the years.
Due to the good results of the tests, 
Preidel started a second company called 
RTS-Preidel.

One of the fi rst projects delivered is the 
cycling tunnel near Bunnik in The Nether-
lands.
Besides a full-colour outdoor line, RTS 
developed a product line for indoor use. 
RTS-Preidel shall invite new products 
every year for indoor and outdoor use.

RTS Preidel
Stand S17
www.rts-preidel.nl

YOUR NEXT IDEA? WE GOT IT COVERED!

Van Heek Textiles produces exclusive 
industrial woven and knitted fabrics. For 
instance textile cover materials for many 
applications, and Poll-Tex, a patented pro-
duct that prevents the access of airborne 
pollens and fi ne dust particles. The entire 
production process is in-house, from we-
aving and knitting to dyeing, coating and 

fi nishing, all in the Netherlands. Important 
aspects such as quality and environmen-
tally-friendly production are top priority. 
Our technology innovation driven com-
pany seeks new opportunities for new 
textiles based products and innovative 
applications.

Van Heek Textiles
Stand S7
www.vanheektextiles.nl
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What does apparel/textiles look like in 
100 years if it were up to you?
Anne Marie Commandeur: I think there is a 
reason for apparel to look like it currently 
does, a reason that it did not change that 
drastically over the past centuries. That is 
what sets fashion apart from the tech and 
automotive industries. I don’t believe we 
will all be dressed in futuristic 3D printed 
onesies or spray-on garments. Most of all, I 
hope we’ve found ways to produce smarter. 
No waste, no harm done to the environ-
ment, no harm done to mankind. I hope that 
smarter manufacturing will enable a sustai-
nable, diverse offering, since we currently 
see that uniformity is gaining ground due to 
upscaling and mass-market systems. Smart 
manufacturing can accelerate and enable 
customisation. I do hope we will consume 
less fashion in general and that we opt 
for looks with longevity, that are more 
individual, tailored, of a higher quality, and 

locally produced. Fashion that can include 
characteristics that improve health, safety 
and performance, but won’t compromise on 
great and desirable aesthetics.

Hopefully, we will have found ways to de-
sign with mono-materiality, or for closed- 
loop systems, but also smart and safe 
solutions for short-life applications. Since 
fashion is about change.

Key is that the material offering will allow 
fashionable exciting and entertaining aes-
thetics, since these should not be marked as 
superficial or as a secondary benefit. Fashion 
is beneficial to our wellbeing, it helps to 
shape and reflect our personality and our 
identity. As Roland Barthes, French philosop-
her and critic, stated, “Clothing concerns all 
of the human person, all of the body, all of 
the relationships of man to body as well as 
the relationships of the body to society.”

ANNE MARIE 
COMMANDEUR & 
LIESBETH IN ‘T HOUT

The textile sector is evolving in many different sectors: the clothing 
industry, interior design, and technical applications. Textile innovation 
experts Anne Marie Commandeur and Liesbeth in ‘t Hout will represent 
the sector Textiles & Fabrics at the annual trade fair MaterialDistrict  
Rotterdam. Here, they paint a picture of their vision for the future of tex-
tiles & fabrics, for both apparel and interior use. 

Textiles & Fabrics ambassadors
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Liesbeth in ‘t Hout: It is impossible to know 
how we look at ourselves in 100 years’ 
time. Textiles, worn on the body, have 
many functions. Clothing has to keep you 
dry, warm or cool, it must be comfortable 
and/or make you look beautiful. Future 
Material has to do with the combination 
of old and new techniques and techno-
logies. This can change the outlook but 
still there is not much more possible than 
thinking about colour, thickness, transpa-
rency, shine, light, heavy, rough, refined, 
etc. Another future can be that the digital 
world takes over and we’ll find ourselves 
naked at ‘home’ in a comfortable space 
while creating our most beautiful self on a 
screen! Even that thought seems to be old 
fashioned already.

When you remember the predictions 
one had 50 years ago about dressing and 
material in the future, you will see it was 
always a kind of children’s imagination. 
When you see science fiction films and 
television programmes from that period, it 
is always a phantasm that never became 
reality. How do we look in hundred years? 
Let’s hope we’ll still exist!

 What do you think is the best invention 
ever and why?
AMC: I think that knitting is the best inventi-
on ever. Versatile, nearly no waste, comfor-
table, performance enhancing, protective, 
contouring, great fun, wonderful aesthetics, 
etc.. There is great innovative power in knit 
thanks to enhanced software as well as 
hardware. Great efficiency, turning fibre 
straight into garment. Digital 3D knitting 
allows you to easily create complex designs 
with many different yarns simultaneously. 
Whole-garment knitting machines are 
capable of knitting entire garments without 

any seams or need for finishing. Not only 
does that save the time and labour costs, 
it also improves comfort and wearability. It 
lowers the cost of creating individualised 
knits and enables people to use 3D scans 
of their bodies to create clothing that is 
individually tailored. It enables on-demand 
manufacturing, which also reduces the 
waste of creating mass-produced products 
that may never be sold, and that would not 
fit anyone perfectly.

To make the knitting technology more ac-
cessible, Kniterate developed an affordable  
and compact digital knitting machine for 
the designer’s workshop. Their goal is to 
democratise clothing manufacturing, to 
allow individual designers to explore knit-
ting’s potential and locally make persona-
lised goods for customers, friends, family 
and themselves. Knit solutions could add 
to the systemic change needed for a more 
sustainable fashion future.

LH: The best invention ever in the textiles 
and apparel sector is, in my opinion, the 
discovery of the use of sheep’s wool, more 
than 10,000 years ago, and the invention, 
at the same time, of techniques to turn it 
into wearables for human beings. There 
never was a more fulfilling textile product 
that could be used both in hot as cold 
environments. Warm clothes, rough, thick 
and water-resistant, next to refined, thin, 
almost translucent products. Nowadays, we 
have all kind of coatings and treatments 
to make wool really ‘easy to wash’ and 
moth-resistant, but the quality and usability 
will never overrule those of wool in its own 
pure state.

The second best discovery in textiles is, in 
my opinion, the spider silk with its extreme 
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quality and strength, especially that of a 
new spider recently found in Madagascar. 
It makes enormous webs with threads of 
25 meters!

Final conclusion; nature itself displays the 
most spectacular inventions!

What do you think are the most impor-
tant material innovations within your 
sector and why?
AMC: Biobased textile innovations are 
surely the most exciting innovations. 
Fruit waste is found to be a suitable raw 
material, featuring fashion textiles derived 
from orange, apple and grape skins, as 
well as pineapple leaves. Orange Fiber, 
which is made from by-products from the 
citrus juice industry, is applied by Salvatore 
Ferragamo. Liselore Frowijn worked with 
the vegan ‘leather’ Piñatex, produced from 
pineapple leaves, for her collections. Stella 
McCartney collaborates with US-based 
biotech company Bolt Threads to study 
silk proteins found in nature to inspire the 
development of lab-engineered synthetic 
spider silk. And these are just some of the 
commercially applied developments, there 
is so much more happening in the labs.

The outcomes of the Trash2cash project, 
taking waste and making new fibres, are 
extremely important. These are still in 
an early stage, but aiming to create new 
regenerated fibres from pre-consumer and 
post-consumer waste. All developments 
that facilitate us to design for recyclability 
are of massive importance. So to start from 
scratch, with virgin materials, in anticipati-
on of future recycling.

LH: The clothing industry, at the moment, 
is one of the biggest industries in the 

world and, unfortunately, still a very pol-
luting one that fills the world with heaps 
of textile leftovers and garbage that won’t 
disappear for hundreds of years.

For that reason, the best industrial innova-
tions are the ones that reduce the extreme 
overdoses of clothes and textiles and go 
for the use of materials that are biode-
gradable and go happily back to Mother 
Earth. In the first place, that means the use 
of new natural sources for the creation 
of textiles and materials. Currently, many 
students and designers are working 
together with companies and universities 
like Technical University Wageningen and 
TU Eindhoven, to create new textiles from 
plants, fruits, fish skin and many other na-
tural raw materials. Of course, the projects 
are still experimental, but more and more 
often you see them widely exposed on 
presentations and exhibitions like Dutch 
Design Week and published in the media. 
Sustainable innovation is, for textiles and 
clothing, the only option.

New technologies in production play an 
important part in it. This can be about 3D 
printing and industrial inventions like knit-
ting machines that create a whole garment 
in one piece. Using these methods, a lot of 
polluting logistics and overdoses of energy 
can be avoided.  
Next to that, it will be possible for peop-
le to have their own personal garments, 
perfectly fitted.

With which other sector is your sector 
the most closely related, and is the 
most similarity or cross-pollination in 
material innovation?
AMC: Stijlinstituut has a cross-disciplinary 
approach. Our customer base operates in 

fashion as well as interiors industries and 
our team holds expertise in both disci-
plines. Both areas are part of the lifestyle 
industries. There is this obvious link: both 
fashion and interior are projections of 
our soul. Both reflect our personality and 
enhance our experience.

The importance of textiles in fashion is 
clear, and textiles play a key role in interi-
ors. And this role is growing. In homes and 
office interiors as well as in hospitality and 
automotive industries.

LH: Textile material and design are very 
closely related. Designers are able to 
think in new ways and can have a totally 
different view about the creation of new 
material. They can make unusual experi-
mental choices and combinations with raw 
material, colour shape and use. Designers 
often choose to collaborate with experien-
ced craftsmen, the industry and technolo-
gical experts. Together, they can come to 
interesting and unexpected solutions and 
results. A perfect partnership of design and 
industry can create miracles.

Which theme is currently the most im-
portant in your sector? 
AMC: Sustainability, we will have to find a 
way to reduce the environmental impact of 
textile design, production, use and disposal 
by re-thinking the system. Instead of limi-
ting creativity, it can boost future design 
thinking.

LH: This question is more or less answered 
above. A sustainable process is most im-
portant for the creation of all material. As 
part of the biological responsibility, tech-
nological inventions will also be necessary 
to help nature with a comeback.

MaterialDistrict’s goal is to connect 
various parties. Which other party or 
person should the visitor get to know 
according to you, and why?
AMC: A collaborative approach is THE way 
forward. So research, industry, and brands/
retail should meet. Next to that, we should 
engage the consumer. Design, education 
as well as science, technology, manufactu-
rers and brands should connect and share.

The most exciting innovations need expla-
nation and education so we should involve 
retail and brands into discussions on 
material innovation and the system chan-
ge. How can we inform and engage the 
consumer? They have to be made aware of 
(material) innovations, and they can make 
a difference by making a well-informed, 
conscious and sensible purchase decision. 
So we have to explore and expand the role 
that technological innovation can play in 
communicating with today’s new digital 
consumer.

LH: Fashion might be a very good new party 
for MaterialDistrict. In fact, it is the motor 
of the whole clothing Industry. Explicitly 
in this time, with so many questions about 
the fashion industry, it is good to see how 
world-famous designers deal with those 
problems and give the signals for a change.

The use of materials, of course, is mostly 
important for the expression of fashion 
design and needed in the discussion about 
sustainability. Use and re-use, but also 
technological development and solutions. 
Fashion walks always in front. With on the 
background the excess of clothes and tex-
tiles in the world it will be an interesting 
partner for MaterialDistrict to take up the 
sustainable thread of fashion innovation.
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TODAY’S MATERIALS FOR TOMORROW’S  
TEXTILES & FABRICS!

The textile sector is evolving in many different sectors: the clothing 
industry, interior design, and technical applications. A variety of mate-
rials is used: from wood to bamboo, from glass to ceramics, from natu-
ral stone to plastics, and even concrete. The source of these innovati-
ons is once again circularity.

Textile is very versatile. In the material, in 
the fibre, in the thread, and in the many 
processing techniques, a lot of properties 
can be added to make better breathing 
sports clothing, acoustic smell-absorbing 
curtains, reflecting UV-resistant solar 
screens, and beautiful luxurious fashion 
creations. There are also more fabrics 
that are interactive due to smart materi-
als, have anti-radiation effects, filter toxic 
substances, or have anti-bacterial effects 
or humidity regulating properties. E-tex-
tiles are improving because the innova-
tion takes place inside the fibre itself. 3D 
printing is also on the rise when it comes 
to making accessories, shoes and even 
complete outfits. The recycling of textiles 
is limited to mostly downcycling right 
now. The fibres are used as nonwovens 
in insulation or composite materials, but 
more and more examples of upcycling 
occur nowadays. ‘Vegan’ leather, made of 
plant-based materials, is very popular as 
well. Innovations in the textile sector are 
on the rise and will contribute to making 
the fashion industry more sustainable.

Large exhibition pieces

The Textiles & Fabrics exhibition shows 
you some innovative projects. What can 
you expect? 

Weave (K)not Waste
By weaving patterns directly to shape, 
Sarah Brunnhuber eliminates cutting was-
te, and by knotting her designs together, 
she gets rid of sewing residue. The knots 
in her clothing represent the time and 
craftsmanship that lacks in most industrial 
produced clothes.

The Grotto
The cartilaginous effect of these textiles 
evoke the grotesque style of the Dutch and 
German Mannerists of the 17th century, like 

Johann Heinrich Keller, Adam van Vianen 
or Friedrich Unteusch. In their time, they 
pushed the possibilities of this style right to 
the very frontiers of abstraction. Four cen-
turies later, Bart Hess explores this strange 
world in all its contemporary relevance.

Gumshoe
Roughly 1.5 million kilograms of gum ends 
up on the streets in the Netherlands each 
year. The Gumdrop company made collecti-
on points where people could deposit their 
gum. This old gum is then used to make the 
material Gum-Tec, which is used to make 
a variety of products. The soles of these 
shoes are made of gum from Amsterdam.

Materials from the independent 
MaterialDistrict collection

MaterialDistrict will show the newest 
materials from its independent collection, 
which were scouted during the past year. A 
small selection of materials: 

Embossed printed canvas (PLA1178) con-
sist of layers of 100% cotton fabric, with 
in between foam rubber to create an em-
bossed effect. Experimental textile design 
(PLA1162) is made by MUUNA, an experi-
mental ‘materials’ studio that aims to push 
the boundaries of textile design beyond 
the traditional. Tchouc textile (ONA781) is 
the result of La Gadoue’s research on latex 
coating on natural canvas. Nettle & cypress 
fabric (ONA770) are blended fabrics contai-
ning stinging nettle and cypress fibre. Co-
rium bonded leather (ONA747) is a natural 
material, made from scraps of leather, and 
has a similar look and feel to real leather.

Lecture programme Textiles  
& Fabrics

Thursday afternoon 14 March the lecture 
programme ‘Textiles & Fabrics’ takes place 
in the MaterialDistrict theatre. Speakers 
are ambassador Anne Marie Commandeur 
(Stijlinstituut), Niek Pulles (Nike), Liselo-
re Frowijn (Studio Frowijn), Simone Post 
(Studio Simone Post), and Arnaut Haverlag 
(ByBorre). 
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DESIGN LIFE IN COLOUR

ColourGrass is unique, soft, flexible arti-
ficial turf in bright colours to simplify de-
signing and confection. A special weaving 
technique makes the turf soft and flexible. 
There is a wide range of colours, and by 

mixing them, you are able to create beau-
tiful designs.
The turf is Uv-stable and completely 
recyclable. Instead of using it to cover the 
floor, use it to cover anything else.

Colour Grass
Stand T4
www.colourgrass.nl

NEW YARN MADE FROM 
TEXTILE WASTE

The Dutch Center for Circular Textiles 
(DCCT) is set up to make new products 
from local textile waste. The objective of 
DCCT is to make the fashion and textile 
industry more sustainable by setting up a 
new production facility and innovationlab 
in the Metropole Region of Amsterdam | 
Zaanstad.
Through the partnership of Wieland Tex-
tiles, Loop.a life and the Salvation Army, 
important parts of the local textile chain 
are connected: meaning collecting, sorting 
and producing high value textile resources 
like fi bres, yarn and felt. From these mate-
rials new clothing and interior products are 
made.

Brightloops
Stand T5
www.loopalife.com

YKK AQUASEAL 
WATERTIGHT ZIPPER

This amazing AQUASEAL® zipper from YKK 
is perfect for active marine sportswear 
plus lots more!
Combining VISLON® technology with a 
new innovative seal between the zipper 
elements, AQUASEAL® allows an smooth 
and easy operation with perfect protection 
against the most severe weather conditi-
ons and extreme outdoor activities.
AQUASEAL® zippers are made from a high 
quality plastic which is roughly half the 
weight of a conventional metal zipper. This 
makes AQUASEAL® zippers ideal for use in 
salt water environments.

YKK
Stand T11
www.ykk.nl

ONIRO - FASHION FOR FURNITURE!

Oniro Textiles has a magnifi cent collecti-
on of contract upholstery fabrics: Niroxx, 
PUxx, Fabrixx and Vixx are all collections 
with excellent technical specifi cations that 
are suited for a wide variety of projects. 
The collections can be mixed and matched 
perfectly. 

At Oniro Textiles we believe in sharing our 
ideas on how our upholstery fabrics can be 
applied. We are happy to advise you on the 
specifi c qualities and requirements of our 
materials.

Oniro
Stand T12
www.oniro.nl
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Mail voor meer informatie naar Sander van Hout: s.vanhout@louwersuitgevers.nl

WWW.BINNENWERK-ONLINE.NL

HET MEEST COMPLETE 
OVERZICHT VOOR DE 

INTERIEURBOUWBRANCHE

advertentie binnenwerk.indd   1 06-02-18   14:06

FR CARE & CLEAN  
COLLECTION

The FR Care & Clean fabric collection is 
made out of highly durable fibres that fuse 
a casual elegance with the performan-
ce required for commercial spaces. The 
fabrics are double-woven with flame re-
tardant yarn and 100% free from coatings 
and added FR chemicals.
The FR Care & Clean fabric is a design 
collection that is timeless, long-lasting 
and delivered by the best raw materials 
and the expertise and creative spirit of 3 
generations of expert weavers. The fabrics 
use OEKOTEX certified and recycled yarn 
and conform to REACH.

Keymer Essential Fabrics
Stand T14
www.keymer.nl

• Redacteuren met kennis van de 
   modebranche.
• Altijd op de hoogte van de 
   laatste trends.
• Kennis van retail en marketing.
• Diverse distributiekanalen.
• Bijna 100 jaar ervaring in het  
   maken van magazines.

VERTEL ONS JE WENSEN

Bel vrijblijvend met Anne Wesselman: 
06-12965638, stuur een e-mail naar  
a.wesselman@textilia.nl of kijk op 
www.textilia.nl/customerpublishing

MEER WETEN?
www.textilia.nl/customerpublishing

PRESENTS

INKOOP
WINTER 2019-2020

DEFABRIQUE
UTRECHT

VAN 9.30 TOT 18.30 UUR
ZONDAG 13/01/2019

WT2_001185_Bengels_Beursboekje_Cover.indd   1 20-12-18   15:15

MAAK GEBRUIK VAN ONZE EXPERTISE

VERRAS JE KLANTEN 
MET EEN EIGEN 
MAGAZINE!

Vier je binnenkort een jubileum? 
Wil je klanten de laatste trends 
laten zien? Inclusief de nieuwe 
collectie? Je team voorstellen? 
Het DNA van je merk of winkel 
presenteren? Dat kan allemaal in 
een mooi eigen tijdschrift. En dat 
kunnen wij voor je maken, zowel 
in print als digitaal. Onze 
vakkennis staat garant voor een 
doeltreffende com-municatie met 
je klanten. En kwaliteit, zowel 
inhoudelijk als qua uitvoering.

 001734_advertenties beurscatalogus Material District_160 x 240.indd   1 01-02-19   08:55
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BEYOND  FLOOR ING

Beyond flooring 

IVC is de commerciële tak van IVC Group, 
gericht op het creëren van unieke vloeren voor 
corporate & kantoren, retail, horeca en recreatie, 
woonprojecten, onderwijs en gezondheidszorg.
IVC Group, opgericht in 1997, is de grootste 
Europese fabrikant van luxury vinyl tiles (LVT)  
en vinyl op rol en tapijttegels. 

Als onderdeel van Mohawk Industries en 
met faciliteiten over de hele wereld, blijft IVC 
bovendien steeds dicht bij u, waar u ook bent.

Bezoek ons op stand I27.

projectnl@ivcgroup.com
www.ivc-commercial.com

Sociaal 
en 
circulair

i-did maakt akoestische 
interieurproducten van 
gerecycled vilt waarbij wij 
mensen die lang tot altijd in 
de bijstand hebben gezeten 
begeleiden naar werk.

i-did.nl

Brilliant carpet tiles for dazzling spaces. www.modulyss.com

RANK KOZIJN ONTMOET
SLANKE DEUR

QbiQ & Plooijer presenteren gezamenlijk een innovatief concept, rank & slank
voor het strakste ontwerp. De QbiQ aluminium kaderdeuren zijn volledig

geïntegreerd in het plaatstalen kozijnen assortiment van Plooijer Zaandam.

QbiQ Wall Systems
+31 88 50 10 500 | www.qbiq.nl
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What does the interior look like in 100 
years if it were up to you?
That’s impossible to say, as it would already 
be difficult to determine how the interior 
would look ten years from now. Of course, 
humans have basic needs, if you’re talking 
about the residential environment, and 
those are here to stay. Think of eating and 
sleeping. But in 100 years, life as a whole 
will be different. It’s possible that by then, 
work as we know it now won’t even exist 
anymore, and perhaps through materiali-
zation, the borders of inside and out will 
no longer be there. Only with a crystal ball 
you could see that far into the future. And 
that’s just the residential environment, let 
alone the workspace or cultural environ-
ment. Changes are going so fast. If you look 
at the changes that took place in the past 

50 years in terms of technology, and how 
that technology influenced our lives, in 100 
years, life will be radically different. Techno-
logy is being developed for the most part 
to aid humans and improve comfort. But is 
that always the best development?

For instance, we did a study for Volvo. The 
car industry is developing like mad. Only 
a few more years and the self-driving car 
is here. All focus is on the technological 
development and what it means for public 
roads and personal liability. But we are 
more interested in what it means for us 
as the driver. When a car dives autono-
mously, the driver doesn’t have to hold the 
steering wheel anymore. Then we have 
extra time and extra space. How can you 
design or fill that? 

NIELS VAN EIJK  
AND MIRIAM  
VAN DER LUBBE
Interiors ambassadors

This year’s ambassadors for the sector Interiors of the annu-
al trade fair MaterialDistrict Rotterdam are Niels van Eijk and 
Miriam van der Lubbe, all round designers in the fields of archi-
tecture, spatial design and product design. Well-known for their 
pragmatic approach, love for materials and craftsmanship, they 
aim to give each project an extra layer of meaning. For the sec-
tor Interiors, the theme during MaterialDistrict Rotterdam will 
be ‘Dialogue’. Time for dialogue with them. 
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We think that the same goes for interior, 
in the broadest sense of the word. The 
moment technology is developed to 
relieve us, what do we get back? The best 
thing would be if that high tech develop-
ments have an influence on our low tech 
life. Then you can consider which needs 
you have, as a human. Those needs, in 
turn, are fairly simple, like health, meaning 
and social aspects. The discussion that is 
now happening in the work environment, 
‘what happens when the robots take over 
our job’, is present in all fields. On the one 
hand, this calls for ethical consideration, 
but on the other, it also offers possibilities 
for the world of design.

What do you think is the best invention 
ever, and why?
There have been a lot of inventions that 
are brilliant, but often, those also have a 
dark side. The internet, for instance, was an 
amazing invention that provided a lot of 
freedom. Freedom of expression, acquiring 
knowledge, unlocking the world. However, 
the internet also has its downsides, as we 
all know. Especially in the last couple of 
years, the might of the internet has beco-
me a negative thing.

Every invention also stands in relation to 
its time. In the 50s, the vacuum cleaner 
and the washing machine were brilliant 
inventions, and earlier, in the 20s, the lift, 
which made large-scale high-rise buildings 
possible.

What do you think are the most impor-
tant material innovations within your 
sector of interior and why?
The development of sustainable producti-
on and laying as little claim as possible on 
fossil fuels is an important and absolutely 

necessary development. The most im-
portant innovation in that is our collec-
tive consciousness that sustainability is 
essential. Designers play an important role 
in that. They translate idea and demand 
into materialization, so they lay claim to 
raw materials. The care with which they 
do that is of the utmost importance. But it 
is also a struggle. When using sustainable 
materials, there will always be a discus-
sion, with questions like, how much is it 
allowed to cost, how much trouble may it 
cause for the production process, how do 
you burden the consumer? 

The development of biobased material is 
now hot, like the cradle-to-cradle develop- 
ment was important before that, and 
ecodesign before that. Every time frame 
has its own consciousness of producing 
sustainably. As creator, whether you’re a 
designer, architect or product designer, 
you have to feel responsible and be con-
scious, taking a step to improve sustainabi-
lity. There has to be an evolution in that.

With which other sector is your sector 
the most closely related, and is the 
most similarity or cross-pollination in 
material innovation?
While we represent the sector Interiors at 
MaterialDistrict Rotterdam, we don’t feel 
like interior designers. Rather, we are de-
signers in the broadest sense of the word, 
and it doesn’t matter whether we design 
a product, textile or fashion. We do not 
work within a discipline, but around an 
idea. It is always a challenge to develop 
things and obtain the right knowledge. 
What we do as design studio ranges from 
the largest to the smallest size, from ma-
terial to immaterial. So we feel connected 
with all disciplines. 

In our view, the separate disciplines within 
design will disappear in the future. There 
used to be a private need for designing, for 
people to feel like artists. While that cer-
tainly has a raison d’être, the time we live 
in now demands a more public approach. If 
you want to work with every possibility our 
time has to offer, then collaboration is the 
most important development. 

Which theme is currently the most im-
portant in your sector? 
Sustainability, as mentioned in question 3, is 
currently the most important theme. That is, 
sustainability as precondition. If it is used as 
some kind of marketing tool, it’s not really 
sustainability. For everything a manufactu-
rer makes, they have to take responsibility. 
There has to be a consciousness of the ‘im-
pact of making’. If sustainability is viewed as 
a precondition, it is in the company’s DNA. 
Then it gets interesting. 

MaterialDistrict's goal is to connect 
various parties. Which other party or 
person should the visitor get to know 
according to you, and why? 
Creatives, in the broadest sense of the 
word, should come into contact with 
science, The future of development is not 
in design. In the past 10 years, we thought 
the creative sector would be the solution 
to our problems. However, we consider 
creative science to be the solution to those 
problems, in which designers play a role 
in defining a vision. The road to get there, 
though, lies in scientific development. 
From chemistry and physics, but also 
from historical research, so you can learn 
how to act in the future. If you combine 
knowledge with creativity, that is where 
you’ll find gold. Metaphorically speaking, of 
course. 

"If you combine  
knowledge with  
creativity, that is  
where you’ll find gold."
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TODAY’S MATERIALS FOR TOMORROW’S  
INTERIORS!

Between material and observer, between cultures, between nature and 
culture, between values; dialogue is everywhere. The current material 
developments have interesting relational meaning. We spend the majori-
ty of our time indoors: in our homes, at the office, in a restaurant or at the 
gym. Which interior offers the right environment to ensure the inhabitant 
of that environment can perform, enjoy, relax, learn or heal optimally? 
And which are the best materials, colours and finishes to achieve this?

The most important innovations involve a 
healthy environment with optimal acous-
tics, lots of daylight, good air quality, and a 
lot of green and natural materials that are 
low maintenance. The interior is flexible, 
playful, original, sustainable, circular and 
preferably multifunctional. From construc-
tive bamboo to custom-made cast floors, 
from particulate matter catching carpets 
to recycled furniture, from luminescent 
ceilings to furniture made of seaweed and 
coffee, and even 3D printed floors and 
furniture, one thing is clear: the interior of 
the future will not be dull.

Large exhibition pieces

What will the interior of the future look like?

Vlisco carpet
Designer Simone Post makes beautiful 
carpets out of misprints of Vlisco fabric. 

Vlisco produces wax fabrics, which are 
exported mainly to the African market. 
Misprints, however, cannot be sold. Simone 
makes her carpets with these misprints 
and other waste fabrics.

Godogan table
This table made from American walnut 
shows that not everything has to be made 
fast and cheap. In the top and one of the 
legs, an Indonesian fairy tale is carved 
about a frog that transforms into a prince. 
The table is designed for Droog Design 
and the Friedman Benda Gallery in New 
York. The detailed woodcarvings were 
done by woodcutters in Japara, Indonesia, 
for a fair salary. The more the customer is 
willing to pay, the further the fairy tale is 
carved out in the table and the worker’s 
salary is increased.

Bahia Denim
Designer Sophie Rowley transforms old 
denim into new marble-like material. 
Waste material from the fashion industry 
is pressed together with adhesive and 
then shaped into the desired form. The 
name Bahia Denim is derived from blue 
Brazilian marble.

Materials from the independent 
MaterialDistrict collection

MaterialDistrict will show the newest 
materials from its independent collection, 
which were scouted during the past year. A 
small selection of materials: 

Oesterplat (NST109)  is a tile collection 
made from marble and oyster shells, 
showing their mother-of-pearl shine as 
contemporary fossils. Mute acoustic panels 
(PLA1158) are made from recycled PET bot-
tles, which are turned into a soft but strong 
corrugated felt material.  Plastic stone tiles 
(PLA1182)  are the result of an investigation 
of how lightweight post-consumer plastic 
packaging could be turned to look like 
natural stone. 
Palmleather filigree rug (ONA777) is made 
of palmleather, a leather-like material 
made from the fibres of Areca Betel Nut 
Palm that grows in India. Pressed colour 
glass (GLA276) is lightly coloured glass 
combined with coarse relief on one side, 
resulting in a surface that creates a dyna-
mic play of light. 

Lecture programme Interiors

Thursday morning 14 March the lecture 
programme ‘Interiors’ takes place in the 
MaterialDistrict theatre. Speakers are am-
bassador Miriam van der Lubbe (Van Eijk 
& Van der Lubbe), Jos Stuyfzand (Philips), 
Arne Lijbers (Mecanoo), and designer Lex 
Pott.
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DECODESIGN FOR  
FLOOR AND WALL

Forbo Eurocol will present its new product 
DecoDesign, a stylish floor and wall finis-
hing. An innovative and decorative finishing 
system for floors and walls based on a wa-
ter-based plastic coating, ColourCoat. With 
DecoSpray, available in the combinations 
Warm, Cool and Primary, the finisher can 
apply a unique design on this coating so 
that no wall or floor will be the same. Then, 
the coating is primed and provided with a 
mat coat of paint. Both the finisher and the 
client will benefit: thanks to the rapid drying 
time of all the coats, a project can be perfor-
med and completed the same day.

EYE-CATCHING  
WALLCOVERING

Choose between function and beauty? That 
is no longer necessary with Acoustic panels 
from Probo. By combining the Acoustic 
panels with your design, they will fit effort-
lessly into any interior. The panel is made 
of recycled acoustic material and finished 
with a custom made aluminium frame. For 
extra convenience the panels are delivered 
fully assembled within a few working days. 
Combine this Acoustic panel with our new 
WalltexPro series, for example the heavy 
duty textile wallcovering. This is specially 
developed for the styling and personalising 
of commercial spaces.

Forbo Eurocol
Stand I3
www.eurocol.nl

Probo
Stand I1
www.probo.nl

LEVEL BY EMILGROUP – CERRIVA

LEVEL offers a degree of detail, versatility 
of application and personalisation that 
was previously unimaginable. The ceramic 
slabs in two sizes enable the indoor and 
outdoor creation of tops and backsplashes 
for kitchens and bathrooms, seamless 
covering solutions for floors and walls, 

worktops, tables, doors and other ele-
ments.
Cerriva specialises in ceramic wall and 
floor tiles connecting people, function and 
space. We are a trusted partner for Spanish 
and Italian factories, (large) traders, archi-
tects and contractors. #TilesThatConnect

Cerriva
Stand I2
www.cerriva.com



94 95

A NEW ROMANCE IN COLOURS

Novacolor was established in 1982 in Forlì, 
Italy. Through the years, thanks to the intui-
tion and creativity of the management, and 
to the careful selection of high quality raw 
materials, Novacolor expanded, offering 
architects and designers worldwide a com-
plete assortment of textured effects and 
polished plasters, metallics and oxidations 

for interiors and exteriors, as well as wall 
coatings for modern or historical town 
settings.
Novacolor is also specialised in seamless 
systems for walls and floors indoor and 
outdoor.
AGNN is the official distributor of Novaco-
lor products in the Benelux.

MAKE YOUR INTERIOR 
CONCEPT REALITY

At Prints van Oranje we love to bring the 
interior concept that you have in mind to 
reality. As a leading supplier of custom 
made printed carpets, rugs, curtains, vinyl, 
wallpaper, furniture fabrics and acoustic 
panels, we offer a vast range of solutions 
for any application. From hotels to offices 
and from hospitality to retail environments, 
together we will find the best materials 
for your projects. Whether you opt for our 
standard patterns or want to create your 
own print, anything is possible. Please feel 
free to contact us to share your ideas and 
discover our possibilities.

NEW VERSATILE  
UPHOLSTERY FABRICS

The Vescom upholstery fabrics collection 
is again being expanded. This time with 
three recolours for the classics Zanzibar, 
Ariana and Lani plus three newcomers: 
Eliot, Burton and Noss. Products that stand 
out aesthetically in structure, look and 
feel; while providing ease of use through 
exceptional colour, diversity and material 
content. Stylish and hard wearing. The six 
fabrics produced in Vescom’s own weaving 
mill offer choices in chenille, bouclé, wool, 
velvet, unpatterned designs and blends. 
What makes these fabrics special is that 
they can be perfectly combined within one 
project.

Novacolor by AGNN
Stand I6
www.novacolornederland.nl

Prints van Oranje
Stand I4
www.printsvanoranje.nl

Vescom
Stand I7
www.vescom.nl

CIRCULAR AND SOCIAL  
ACOUSTIC DESIGN

We believe in a social and circular society. 
A society where everyone contributes 
and no one is excluded. That is why we 
guide people who have been on welfare 
payments for a very long time to work by 
making acoustic products.
We also discovered that discarded 
clothing produces a new raw material. A 
design felt, in which the character of the 
original clothing can be seen. We combi-
ne our recycled felt with acoustic felt from 
recycled jeans and hardboard made from 
cellulose waist to produce beautiful and 
functional acoustic design solutions.

I-DID
Stand I5
www.i-did.nl
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LET'S CREATE TOGETHER

Bruynzeel Multipanel offers you a wide 
range of wood based acoustic products. 
From standard Perfosound to the most be-
autiful micro designs. From Perfosound-li-
ne to Linea, the nicest Solid Wood solution 
in acoustics. But of course we really like to 
work with designers to explore new ways 
for using our products. We have the know-
how and the machinery to create beautiful 
projects, together.

BEAUTIFUL. RESILIENT. 
SAFE. CIRRO.

Cirro is a high-performance, design-led and 
PVC-free flooring collection created for low 
environmental impact and greater health 
protection. Free from harmful elements, 
Cirro meets the strict standards of health, 
education, retail and office environments – 
a floor for today and for tomorrow. 
The 20 products of the Cirro collection 
are certified with the Blue Angel, Indoor 
Air Comfort Gold, M1 and the Austrian Eco 
Label.
Cirro is exclusively brought to you by 
LEOXX in The Netherlands and Belgium.

BEAUTIFUL AND HEALTHY PLASTERS

Tierrafino Clay provides the most beautiful 
and healthy paints and plasters. Tierrafino 
gives your room, workspace, or home a be-
autiful finish. Tierrafino Clay products come 
in many colours, are all natural, and impro-
ve indoor climate and comfort. Tierrafino 

optimises air and moisture, saves energy 
and CO2, is fully circular and provides an 
ideal combination with modern heating 
technologies. Therefore Tierrafino Clay is a 
perfect fit addressing your building needs 
(and climate goals…).

Bruynzeel Multipanel
Stand I10
www.bruynzeelmultipanel.com

Amtico
Stand I8
www.amtico.com

Tierrafino
Stand I9
www.tierrafino.nl

Actie geldig tot 31 mei 2019.

Neem nu een voordeel-
abonnement met 25% korting.

Ga naar de website insideinformation.nl

Klik op ‘Abonnement’

Vul bij ‘Opmerkingen’ de kortingscode 
MD2019 in.

6Vaktijdschrift over projectinrichting en (interieur)architectuur 
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Thema’s: Zitmeubilair/Gezondheid Zitten is het nieuwe bewegen De natuur 
als leidraad Diamant in de koopgoot Ziek van flexibiliteit? Prikkelende 
nieuwlichterij Buiten de lijntjes Het kantoor als persoonlijke assistent 
Waar creativiteit de ruimte krijgt Codex: inspirerende ‘design experience’

Kennisplatform over projectinrichting 
& (interieur)architectuur
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WORLDWIDE MODULAR FLOORING COMPANY

Interface is a world-leading modular 
flooring company with a fully integrated 
collection of hard and soft tiles that easily 
fit together into a modular design system. 
Around the world, we help our customers 
create interior spaces that positively 
impact the people who use them and our 
planet. 

Interface continues to be one of the 
world’s most innovative and inspirational 
companies, with a commitment to design 
and sustainability. Our commitment to 
sustainability and minimising our impact 
on the environment led us to our most 
courageous and daring mission yet, Clima-
te Take Back™.

Interface
Stand I11
www.interface.com
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LEADING BRANDS FOR RETAIL

The full range of display materials to 
stage retail worlds. Communicating brand 
value and the associated lifestyle over an 
extended period of time and all around the 
world is what makes unique retail worlds.
3A Composites GmbH develops, manufac-

tures and markets high-quality material 
for these retail worlds: DIBOND®, FOR-
EX®, SMART-X®, KAPA®, DISPA®, LUMEX®, 
CRYLUX™, CRYLON®, HIPEX®, POLYCASA 
Lenticular®.

3A Composites
Stand I15
www.display.3acomposites.com

100% RECYCLED DESIGN  
PLASTICS

Environmentally friendly plastics from 
PyraSied Xtreme Acrylic. As a forerunner in 
acrylic and design plastics, we also have a 
number of collections of environmentally 
friendly plastics. Greencast® is our collecti-
on of cast acrylic in clear, white, black and 
opal, made from 100% recycled material. 
Absolutely the most environmentally 
friendly acrylic collection! Smile Plastics® 
is our design collection made of 100% 
post-consumer plastic waste. Durat® Palace 
is our solid surface collection, the environ-
mentally-friendly alternative to Corian or 
Hi-Macs.

Pyrasied
Stand I14
www.pyrasied.nlproject & interieur

Pi, vakblad voor project en interieur is het toonaangevende magazine 
in Nederland en België over interieurarchitectuur en 

interieurproducten voor de totale projectmarkt: kantoren, horeca- en 
winkelinterieurs, openbare gebouwen, gebouwen in de culturele 

sector, de zorgsector en het onderwijs. 
Doelgroepen: gehele projectbranche

www.pi-online.nl
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FFEXX, LIQUID FLOORING

Duracryl Flooring Systems introduces 
FFEXX, liquid flooring. This liquid applied 
resilient floorcovering is a mix of pure sus-
tainable ingredients. Vegetable oil based, 
with mineral fillers and organic pigments 
are premixed in our factory. FFEXX forms 

a unique floorcovering setting overnight 
to create a seamless durable resilient floor 
without joints or cutting losses.
Be inspired by the colour range and the 
possibilities to create your own colour and 
design.

Duracryl
Stand I17
www.duracryl.nl

AWAKEN YOUR SENSES!

There is nothing like The Beauty of Nature. 
Inspired by nature and with love for natural 
shapes and structures, Nature at Home 
specialises in sustainable, natural wall-
covering. The raw materials of trees, plants, 
shells, and residual products are combined 
into beautiful, handy wall panels.

Designers are challenged to discover new 
materials and to bring in the nature and 
atmosphere of distant destinations. The 
rough structures and natural raw materials 
give rooms a unique atmosphere and bet-
ter acoustics. It stimulates the senses…

Nature@home
Stand I20
www.natureathome.nl

CAST BASALT PRODUCTS –  
BASALTLAVA

Cast basalt, i. e. products of this material, 
are castings produced by melting, resha-
ping and cooling of suitable natural rocks, 
especially olivine basalts. Under this mar-
king a wide assortment of tiles, pipes and 
other special castings is produced. These 
products are distinguished for their high 
abrasion resistance, chemical resistance, 
they are not liquid-absorbing and they 
have a considerable compression strength.
Tiles: floors of interiors, especially of histo-
rical buildings, but also of hotel halls, res-
taurants, very mechanically loaded floors 
of industrial buildings including exteriors.

Eutit
Stand I19
www.eutit.com

PORCELANOSA GRUPO

PORCELANOSA Grupo is one of the most 
important ceramics manufacturers in the 
world, offering high end products in over 
150 countries. 
Today, the Group’s eight companies offer a 
wide product range that includes materi-
als like marble, mosaics and wall & floor 
tiles in an extensive variety of formats and 
finishes. 
Porcelanosa is continuously updating its 
collection with innovative designs which 
let both architects and interior designers 
unleash their creativity, such as with the 
Gravity mosaics. Turn any floor or wall into 
a work of art with the Gravity Collection - 
L'antic Colonial.

Porcelanosa
Stand I16
www.porcelanosa.com
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2TEC2 HYBRID  
COLLECTION

The Hybrid collection is inspired by the 
biophilic design philosophy. It is a design 
developed to forgive the hardship of heavy 
traffic in commercial projects. Seams, 
stains and wear will be magically ‘blown 
away’. Hybrid is the perfect harmony 
between hard and soft flooring combining 
the best of both worlds. With this look and 
feel and the superior functional properties 
of woven vinyl such as strength, stain re-
sistance, this new collection is a revolution.
2tec2 Hybrid comes with ‘Comfort Backing’, 
a felt acoustic backing reducing the impact 
sound by 19dB and improving underfoot 
comfort.

VETRI COLLECTION

Glass is a material that offers intrin-
sic clarity and harmony. A study of this 
material led to the creation of the Vetri 
ceramic tile collection. Backed by the most 
sophisticated manufacturing technolo-
gies, Ceramiche Refin has developed its 
own research which is expressed in the 
creation of original surfaces with a notable 
innovative personality. Vetri is a collection 
with a strong identity: the delicate colour 
variations that mark the edges create a 
surface with an unprecedented depth and 
an elegant geometrical mesh.

JOIN THE CIRCULAR  
ECONOMY

It is time for change; for a new system. 
Producing, consuming and discarding is 
not the way to go forward. One end of the 
chain suffers from a lack in raw material 
and fossil-based energy and the other end 
has an ever-increasing amount of waste. 
Donkersloot is taking the lead. We believe 
that a circular economy is the new reality. 
We proudly present BT40: a circular carpet 
with the unique Niaga®-technology. The 
very first carpet that can be fully recycled 
and made into a new carpet of the exact 
same top quality, over and over again. This 
is a game changer. A true Donkersloot.

WHY WISE BY AMORIM?

Every plank of WISE is built on the same 
strong belief. That above all flooring should 
be sustainable, good for your health and 
providing the best comfort. WISE is a 
sustainable, non-PVC, floating solution, 
100% waterproof, making it the ideal choi-
ce for indoor space. Installation in large 
areas without transition stripes up to max. 
300m2, which provides a seamless look. A 
cork underlayment provides extra perfor-
mance, the cork benefits, extra comfort, 
optimal temperature, noise reduction and 
walking comfort.
For the Benelux WISE is available in 10 
Cork Visuals and 20 Wood Visuals.

Amorim
Stand I23
www.wicanders.com

2tec2
Stand I21
www.2tec2.com

Ceramische Refin
Stand I22
www.refin.it

Donkersloot
Stand I24
www.donkersloot-tapijt.nl
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BRILLIANT DESIGNS FOR DAZZLING SPACES

Indulge in the delight of shimmering 
effects and subtle metallics with our new 
glistening carpet tile collection Delight. 
This utterly enchanting range will radiate 
through your interior with unexpected 
turns and tricks of light, tantalising at every 
glance.

Delight is our sophisticated response to 
the mixed metallic trend. It’s comprised of 
5 diverse carpet tile designs (Blaze, Dusk, 
Dawn, Gleam & Spark) unifi ed through a 
gloss accent and colour range. Day or night, 
Delight is ready to dazzle with its alluring 
looks for work and hospitality spaces.

BESPOKE CLEAF SURFACES 
BY DECOLEGNO

With the Italian brand Cleaf, DecoLegno 
offers a wide range of innovative surfaces 
and solutions for bespoke furniture and 
interior design. The various outspoken 
structures and colours are the perfect alter-
native for natural materials both in design 
value and application. Be amazed by the 
authentic look of real wood, experience 
the luxury feel of handwoven leather and 
marvel at the elegance of marble. Cleaf’s 
high quality standard means the use of 
cutting-edge technologies and always 
working in compliance with environmental 
protection regulations, earning the compa-
ny FSC certifi cation.

Modulyss
Stand I26
www.modulyss.com

Decolegno by Cleaf
Stand I25
www.decolegno.nl

IVC: COMMERCIAL FLOORING SOLUTIONS

IVC is the commercial division of IVC 
Group, dedicated to creating unique fl oors 
for corporate & offi ce, retail, hospitality & 
leisure, housing, education and healthcare 
projects. 
IVC Group is internationally renowned 
for its Moduleo (LVT), Itec (heterogenous 
vinyl fl ooring), and Xtrafl oor (accessories) 

brands. From now on, the Belgian company 
will be combining these brands and its 
new range of carpet tiles under one power-
ful identity: IVC Commercial.
IVC, one solid brand for all commercial 
fl ooring solutions. Your project is our prio-
rity, so we go beyond fl ooring to take it to 
new heights.

IVC
Stand I27
www.ivc-commercial.com
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ARPA|FENIX MATT + HPL NEWS

Arpa Netherlands team is proud to high-
light FENIX the new generation of smart 
materials for horizontal and vertical interi-
or design applications during MaterialDis-
trict. The latest Fenix NTA and NTM decors 
will be presented. KÉR is a new matte 
texture that adds sensuous HPL tactility 

to its unrivalled resistance. The expressive 
strength of KÉR is interpreted through 12 
eve decors with stylish patterns inspired 
by elegant textured abstractions. LOSA is 
the new fi nish is a tribute to the HPL tactile 
quality of slate stone with a 3D effect of 
great impact.

Arpa
Stand I28
www.arpaindustriale.com

PASSION FOR COLOUR 
SINCE 1894!

A passion for colour. This has been the 
driving force at Stoopen & Meeûs for more 
than 120 years. From our base in the heart 
of Europe, we share this passion with our 
customers by supplying premium-quality 
pigments, dyes, mineral products at an 
honest price. Our customers and their 
requirements are our top priority, and we 
search for answers to their unique colour 
needs together.

Stoopen & Meeus
Stand I29
www.stoopen-meeus.com

QBIQ WALL SYSTEMS 
IQ PROTECT

QbiQ’s glass partition wall solutions are 
unique in terms of beauty, transparency 
and fl exibility. But often in your interior 
design, a fi re resistant wall cannot be avoi-
ded, although it is not always wished for in 
an aesthetic way.
Joining forces with Plooijer Toegangs-
technologiën, QbiQ now presents her IQ 
Protect wall system with dilatated steel 
profi les of only 33mm high. The innova-
tive IQ Protect system offers an attractive 
full glass solution without vertical stands, 
available in all fi re resistant standards. 
QbiQ offers the most aesthetic wall sys-
tem solutions conceivable!

QbiQ Wall Systems
Stand I30
www.qbiq.nl
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Every day online
topical design news
from the Netherlands
With lots of new materials
Bilingual Dutch/English 
Daily growing database (1500 + items) 
Co-operation with more than 35 partners 
4 x per year Dutch Design Daily LIVE in Pakhuis de Zwijger
ONE WEEK ABOUT theme specials

dutchdesigndaily.com
AnoukxVera during Dutch Design Daily LIVE
photo Michiel Landeweerd

IQ DECO SMART COTTON 
WALL COATING

Wall covering in an eco-friendly manner. 
Our wall covering is made out of natural 
cotton and  decorative mineral stones. 
This unique cotton finishing is easily ap-
plied and available in 60 different colours. 
The product offers many benefits. Directly 
applicable on most surfaces. Acoustic 
absorption, due to porosity of the surface. 
Fire resistant, the flame doesn’t expand. 
Most of thermal heat is lost through wall 
and ceilings, the material acts as a ther-
mal, sound and light proof insulation and 
avoids energy loss. In case the cotton wall 
gets damaged it is easily repaired with a 
little water.

IQ DECO
Stand I32
www.iqdeco.com

INOIS® S-WAVE®: INSPIRED BY NATURE

The Europlac INOIS S-Wave is developed to 
give rooms an optimal sound character and 
an extraordinary charm. Inspired by nature 
the design creates a pleasant ambiance. 
This sound-absorbing panel is available in 
140 species of noble wood added on a NAF 
MDF board. INOIS S-Wave can be easily 

installed in different versions: wave optics, 
stepped optics or freely and arbitrarily 
combinable. The special design and the 
acoustically effective longitudinal slits offer 
fascinating design possibilities. Natural. Eco-
logical. Functional. Awarded by the German 
Design Award “special mention” in 2019.

EASYPOL HD

The EASYpol HD collection consists of 
excellent sound-absorbing and self-sup-
porting panels, based on very high density 
polyester fi bres with endless applications. 
Approximately 30% of the polyester fi bres 
are extracted from recycled PET bottles. 
EASYpol HD comes in 25 and 40 mm thick 

panels. Together with clients and desig-
ners, EASY Noise Control is discovering 
more and more applications and possibili-
ties based on EASYpol HD. This makes the 
EASYpol HD collection an interesting range 
of acoustic solutions for the future.

Matude
Stand I33
www.matude.nl

Easy Noise Control
Stand I34
www.easy-noisecontrol.nl
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MFLOR 25-05 ABSTRACT HYBRID DESIGN

In flooring, we see a growing trend to-
wards retro designs, vintage look & feel 
and hybrid designs. 
Therefore, we are happy to present the 
new mFLOR 25-05 Abstract tiles. This ran-
ge combines these trends into a unique, 

vintage, cross-over design. Available in the 
popular big size of 91.44 x 45.72cm and in 6 
striking colours. The tiles have a total thick-
ness of 2.5mm and a strong wear layer of 
0.55mm, making the collection suitable for 
intensive commercial use.

EPI | CAST & STONE-LOOK FLOORS

Designing an interior starts at the base; a 
fantastic cast floor or stone-look floor that 
will last for years. EPI offers an extensive 
range of design floors for homes as well 
as for business and social applications. 
Whether it concerns a complete flooring 

solution, or just a top-layer for renova-
tion purposes, we supply perfection. As 
manufacturer, supplier and distributor, we 
manage the entire production chain. That’s 
why we can fully guarantee the quality of 
the floors we supply.

HUNTER DOUGLAS  
ARCHITECTURAL

With HeartFelt®, Hunter Douglas is provi-
ding architects and installers an advanced 
wall and ceiling system that allows them 
to precisely manage the acoustics of every 
space. HeartFelt® is an innovative product 
that turns every room into a visual and 
acoustic playground.  
The Veneered Wood Tiles & Panels range 
consists of acoustic ceiling and wall 
elements, made of an MDF core, covered 
with a wooden veneer. Choose from the 
standard panels, or design custom panel 
shapes for a unique appearance. The wide 
range of veneers, finishes and perforations 
can always match the design intent.

FEEL FREE ON SOLID 
GROUND

A home or building is more than just a 
roof over your head. You want to give it 
an individual identity - a character. The 
floor determines the atmosphere. With a 
Caracterr seamless floor, you can create 
the space you desire. In modern colours, 
smooth or rough, with or without deco-
rations; you have unparalleled potential 
for creating your own personal style. The 
seamless floors are expertly applied by 
hand and come with a five year guarantee. 
The floors are of lasting quality and have 
the capacity to lift a space and allow it to 
shine. LEOXX is the exclusive dealer for 
the Dutch project market.

mFLOR
Stand I36
www.mflor.com

EPI
Stand I37
www.epigroup.nl

Hunter Douglas Architectural Nederland
Stand I35
www.hunterdouglas.nl

Caracterr
Stand I38
www.caracterr.com
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BAARS & BLOEMHOFF

As Dutch market leader in Solid Surface, 
Baars & Bloemhoff further expands its 
product range with the well-known brands 
Avonite and Getacore. This creates a total 
package with which you always have the 
perfect size, thickness and colour for every 
project. We now supply more than 250 

Solid Surface decors, 10 even in a 1 on 1 
colour match in HPL. Custom colours and 
dimensions can now also be easily reali-
sed. Solid Surface is thermoformable and 
can be joined seamlessly. Because of the 
closed pores, the material is easy to clean 
and very hygienic. 

Baars & Bloemhoff
Stand I39
www.baars-bloemhoff.nl

RECYCLED GLASS TMF HEXAGON MOSAIC  

Are you worried about whether sustainabi-
lity and design can match? 
Please get acquainted with the TMF® Va-
lencia recycled glass Hexagon mosaic col-
lection. Whether sustainability is a theme 
for your designs or just because they are 

beautiful and different. Different because 
they are made of at least 87% recycled 
window glass, beautiful as they come in 6 
trend colours like: Pink, Khaki, Burgundy, 
Blue, Mustard and Turquoise.

5-25 TAPESTRY FELTED 
OF MERINO WOOL

The brand Margaret van Bekkum is part 
of a generation contemporary Dutch felt 
designers. With her intuitive feeling for 
design she explores new combinations for 
example, felt with hot copper, or gold. Her 
design is excellently suited for residential, 
offi ce sectors and health care. An attractive 
felt light object is exhibited at MaterialDis-
trict Rotterdam 2019. Margaret van Bekkum 
created her largest work to date: 5-25 is the 
title of the sunset yellow object of Merino 
wool with a rolling relief of felt pearls. By 
presenting it as a light object, the design 
resembles a stream of glowing lava.

The Mosaic Factory
Stand I40
www.themosaicfactory.com

Margaret van Bekkum 
Stand I41
www.margaretvanbekkum.com

new 
exhibitor
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BARC BESPOKE ARCHITECTURAL FLOORING

bARC creates, manufactures and installs 
bespoke architectural flooring. We aim to 
work with the best architects and desig-
ners to create stunning projects together. 
We have our own manufacturing in Lithu-
ania and are sales agents for several other 
manufacturers. We offer a full service, 

including installation services. We pride 
ourselves of having a unique portfolio in 
the wood flooring business. Please visit our 
website www.barcflooring.com and Insta-
gram www.instagram.com/barcflooring for 
more information and projects.

XTONE - PORCELANOSA GRUPO

Xtone hereby presents a new large format 
porcelain tile collection in 154X328 cm in 
12mm thick.
The XTONE collection is perfect for 
covering large surfaces in elegant uniform 
colours, with top-quality decorative details 
and multiple finishes such as polished, silk 
and nature. 

Take for example the Liem Grey - serenity 
and distinction of a grey marble criss-cros-
sed with crystalline ramifications in white, 
which gives it depth. Also available in 
120x120 & 150x300 cm in 6mm. XTONE 
widens the scope of application in all types 
of surfaces such as countertops, furniture 
and façades.

bARC
Stand I43
www.barcflooring.com

Xtone 
Stand I42
www.porcelanosa.com

NECTAR HANDLE PRODINTER

The new Nectar handle of ProdInter is 
inspired by hardworking bees. A honey-
comb is made from beeswax and is made 
up of hexagonal cells. It is a very precise 
geometric product, inspired by nature. The 
round shapes on the corner and the back 
of the handle provides a pleasant handling 

experience. We like to think of ourselves 
as industrious bees, inspired by this natural 
wonder. We proudly introduce this state 
of the art product. The Nectar handle is 
available in semi-gloss graphite, English 
bronze and vintage tin finish. In short, a 
nice finishing touch for your interior.

ProdInter
Stand I44
www.prodinter.com

VERACIOUS COATINGS & PROJECTS

Veracious Coatings & Projects advises, 
applies and distributes coatings for the 
professional wood finishing industry, such 
as interior designers, furniture manufactu-
rers and architects. In our showroom and 
on our website you will find a wide range 

of high quality products, from flashy neon 
colours to trendy design coatings in con-
crete and metal look. New is our burned 
wood collection, based on the old Japane-
se preservation technique Shou Sugi Ban.

Veracious Coatings & Projects
Stand I45
www.veracious.nl
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NEW COLLECTION KRION SOLID SURFACE

KRION® Solid Surface by Porcelanosa laun-
ches its new ART VEINS SERIES: three new 
colours characterised by their distinctive, 
subtle, defi ned lines, with a bold, modern 
pattern on a uniform background full of 
small particles which give the sensation of 
depth. Also the acclaimed KRION® LUXU-
RY SERIES, inspired by natural stone, will 

now be available in 6mm format, which 
will facilitate the creation of new and 
impressive projects thanks to the lighter, 
more transformable format. Last but not 
least KRION® presents a new washbasin 
into the family. In Holland exclusive availa-
ble at RET Interieur.

SQUARE: CREATE YOUR 
ACOUSTIC OBJECT

Square is a free hanging acoustic system 
designed in collaboration with Fields. The 
most important elements are acoustic discs, 
available in two different sizes and twelve 
colours. By connecting the disks an acoustic 
object is created that can be hung freely in 
open space or in front of a wall. It forms vi-
sual and acoustic separation for large open 
spaces and improves acoustics in spaces 
with hard materials such as glass, concrete 
and wood. The many combination options 
allow you to create an acoustic solution that 
fi ts within the design of a space and the 
personal preferences of the user.

Krion Porcelanosa by RET interieur
Stand I48
www.ret-interieur.nl

Merford Acoustic Materials
Stand I47
www.merford.com

EXCEPTIONAL SOLUTIONS 
FOR OPTIMAL ROOM ACOUSTICS

Soundless Acoustics and Asona Acoustics 
present our newest innovative, decorative 
solutions for sound absorption for both 
wall and ceiling application. 
We are specialised developing and provi-
ding high quality absorptive solutions to 
improve the acoustical climate, absorb ex-
cess noise, reduce reverberation time, thus 

improving speech intelligibility in any room. 
The aesthetic aspect of the smooth, seam-
less solutions provide any room with an 
extraordinary design. 
We are happy to welcome you at our stand 
at MaterialDistrict Rotterdam and view the 
newest innovations in the fi eld of acoustic 
products. 

Soundless Acoustics
Stand I46
www.soundlessacoustics.com
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VALCHROMAT BY THE NEW MAKERS

Our built environment is not flexible and the 
realisation still costs large quantities of raw 
materials and time. According to TheNewMa-
kers (TNM), there is a much smarter solution 
for all this. By using exclusively biobased 
materials and developing circular and mo-
dular building systems. From this vision, the 

collaboration with Valchromat was born - the 
latest technological development of colou-
red MDF with new design and application 
possibilities. This combination results in the 
presentation at MaterialDistrict Rotterdam of 
two flexible interior solutions for transforma-
tion and new construction projects.

GREEN UP YOUR PROJECT - 
KRONOSPAN

Interior professionals often use melamine 
and HPL sheet material. A wood-based 
product that has the necessary impact in 
context of the environment. Kronospan has 
progressively started working on the more 
sustainable and circular production of basic 
materials such as MDF and Chipboard for 
the ‘Global Collection’. Panels are produced 
using innovative own technology, making 
optimum use of recycling material. This 
technology also focuses on energy reduc-
tion and the generation of green electricity 
which is supplied in overcapacity to the 
public grid. Presented at MaterialDistrict 
Rotterdam 2019.

Valchromat by The New Makers
Stand I50
www.ret-interieur.nl

Kronospan by RET interieur
Stand I49
www.ret-interieur.nl

DECORATIVE PANELS BY FINSA

When industry and design meet, some-
thing beautiful can happen. That certainly 
applies to the unique collaboration bet-
ween FINSA and the Dutch design collec-
tive Envisions. After Salone del Mobile, Lon-
don Design Festival and the Dutch Design 
Week it is time to show these fascinating 

prototypes at MaterialDistrict Rotterdam. 
These prototypes will be shown besides 
a mix of other FINSA materials: veneered 
panels, new colour MDF and different 
textures. The bundling of these decorative 
panels promises to be a visual spectacle! 
Come see it with your own eyes.

FINSA
Stand I51
www.finsa.com
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What will products look like in 100 
years if it were up to you?
Socially, people will live longer so products 
that assist us will become more advanced 
and humanoid, like robots and A.I. Most of 
our digital devices will be integrated into 
our bodies. 

Transportation will be autonomous for 
working and commuting purposes with 
less roads and more flight commuting (i.e. 
drone public transport). Many roads and 
highways will be removed and given back 
to nature or repurposed as leisure areas. 
There will be less work travel with remote 
working, everyone will have an avatar that 
goes to meetings. Leisure transportation 
will grow immensely as we will have more 
free time with shorter working hours. 

Automation will take over many jobs and 
tasks and a universal basic income will 
have been implemented. Recreational 
biking, driving, flying and boating will grow 
as a hobby or sport to fill the leisure time. 
Space tourism will be the new ‘tropical 
holiday’. 

Energy will be abundant and sustainable. 

What do you think is the best invention 
ever and why?
Socially, that would have to be birth con-
trol (related to medicine and vaccinations). 
Birth control has made the world a better 
place by empowering women and giving 
them the control over their lives. More wo-
men in the workplace creates a more crea-
tive and social society. Women empower-

ANOUK GROEN

PRODUCTS

Most of the time, you can find Anouk Groen at trade fairs for the 
automotive, motorcycle, textile, yacht, products or technology 
industries. As a trendwatcher and industrial designer, Groen is 
constantly connecting everything around us. From the bracelet 
worn by the interviewer to the tattoos of a passer-by, she absorbs 
everything like a sponge to turn this knowledge into lectures, like 
at MaterialDistrict Rotterdam, of which she is this year’s ambas-
sador of the sector Products. 

Products ambassador
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"Designers are the 
shapers and planners 
of the future."

127

ment is still one of the most import issues 
for the future in terms of Climate Change. 
According to former US vice-president and 
environmental activist Al Gore, one of the 
6 drivers for global change is: "Population 
growth is straining the Earth's resources 
to the breaking point, and educating girls 
is the single most important factor in 
stabilizing that. That, plus helping women 
gain political and economic power and 
safeguarding their reproductive rights." 

What do you think are the most impor-
tant material innovations within your 
sector of products and why?
My industry is mainly consumer electronics 
and automotive so the future of battery 
power is most important. Especially for the 
motorcycle market, it is an aging market 
and quite conservative. If they want to 
catch the younger generations, electric 
mobility is very attractive. It is low mainte-
nance and easy to use, and the design can 
be different from the classic styles. 

With which other sector is your sector 
the most closely related, and is the 
most similarity or cross-pollination in 
material innovation?
I am working in motorcycles so the auto-
motive and the car industries are very close. 
I go to all the car shows for design inspira-
tion and get a lot of information about the 
future of transportation by studying concept 
cars. This way, I can see what the designers 
and brands are thinking of for the future. 

Which theme is currently the most im-
portant in your sector?
For the consumer electronics market, it is 
important to create products that are easily 
disassembled so the parts can be reused or 

recycled. This is especially relevant to the 
phone industry because the average user 
changes phones every 2 years!

One forward thinking phone would be 
the Puzzle Phone by the Finnish company 
Circular Devices. For the motorcycle, mar-
ket as I mentioned before, moving toward 
electric will break open the market. 

MaterialDistrict's goal is to connect 
various parties. Which other party or 
person should the visitor get to know 
according to you, and why?
Designers are the shapers and planners 
of our future. I feel that companies should 
involve designers and creatives on all 
levels of the business process, from 
choosing the raw materials to the board 
of directors meetings. Designers have an 
open mind and are generally visionaries. 
They don't think in figures, they think 
with emotion, style (brand), concept, and 
functionality. They approach the decision 
making process from another perspec-
tive. There should be a balance between 
business and creativity. 
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TODAY’S MATERIALS FOR TOMORROW’S  
PRODUCTS!

From alarm clock to electric kettle, 
from iPad to bicycle and from car 
to television: there is no sector in 
which the progress of innovation 
is so massive and so visible as in 
the products we use every day. 
Products are replaced by newer 
versions with tremendous speed, 
which creates a surplus of waste. 
This means we need to reconsider 
the design process, material ap-
plication and the use of new raw 
materials and processes.

The relationship between human, product, 
and material has never before been so 
important. With the theme FOR ME: Eat Me, 
Fold Me Love/Like Me, Anouk Groen has 
summarised the current material trends. 
What if you could eat your product after 
use? How convenient would it be in our full 
space if you could fold a product in and out 

when you need it? And how important are 
colour, look and tactility of a product if they 
take over our role and activities? Using in-
ternational product examples, this exhibiti-
on offers a fresh look on the products and 
materials of the future. Of course, there is 
also attention paid to the circular economy, 
in which products and materials are kept 
in circulation as long as possible through 
upcycling and recycling, on product level 
or material level. This leads to furniture 
made of recognisable packaging material, 
materials from recycled PET bottles, and 
reused wood, glass, metal, and plastics. 
The innovation in bioplastics is huge, made 
of waste streams of cheese, milk, grease, 
weeds, manure, and other unexpected 
sources. Nanotechnology, smart materials, 
interactive materials that use sensors, ma-
terial reduction, digital production proces-
ses and user friendliness are also topical 
themes; the products and materials of the 
future are becoming increasingly smarter.

Large exhibition pieces

This are some of the most innovative pro-
jects in the sector Products. 

Industrial Craft
For this project, Charlotte Kidger used 
plastic waste from CNC fabrication. The 
Styrofoam dust that is produced in large 
quantities with this process is processed to 
a composite material, which can be cast in 
3D moulds.

Loliware
The company Loliware produces edible 
alternatives to single-use plastic products. 
The material is made from seaweed and is 
available with or without flavor. Currently, 
Loliware offers edible cups and straws. A 
cup contains around 135 calories. If you are 
on a diet, don’t worry, the cup is biodegra-
dable like a banana peel.

3D printed steel lattice 
Wire + Arc additive manufacturing allows 
for bespoke, geometrically complex ob-
jects to be realised. This object is a small 
representation of what the future of archi-
tecture could consist of. By selectively de-
positing weld material, a free-form lattice 
structure was 3D printed using the robotic 
control of standard welding systems.

Materials from the independent 
MaterialDistrict collection

MaterialDistrict will show the newest mate-
rials from its independent collection, which 
were scouted during the past year. A small 
selection of materials: 

Casper Cloaking Technology (PLA1165) is 
an architectural film for glass walls that ob-
scures light transmitted by digital screens. 
Ecopixel (PLA1151) is made from waste 
plastic. As the initial pigments don’t mix, 
the material results in a distinctive pixe-
lated appearance. Merdacotta (CER230) is 
made from cow dung and clay. Ceramic 
foam filters (CER229) are designed for 
mould-casting metal. Vibers (ONA744) is a 
100% biodegradable starch-based biopoly-
mer made from locally produced materials 
and reinforced with sustainably cultivated 
Miscanthus. 

Lecture programme Products

Tuesday morning 14 March the lecture 
programme ‘Products’ takes place in the 
MaterialDistrict theatre. Speakers are 
ambassador Anouk Groen (RNA Design), 
Eric Klarenbeek and Satyendra Pakhalé 
(Design).
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SILEATHER -  
SILICONE FABRICS

Sileather is a pioneer in performance 
leather made of 100% silicone. With our 
innovative techniques, Sileather is able to 
redefine high performance fabrics through 
the best combination of leather textures 
and the superior advantages of silicone. 
As a silicone textiles solutions compa-
ny, we strive to offer the world a better 
solution of eco-friendly, sustainable, easy 
to clean, weatherproof, and highly durable 
performance fabrics that can be applied 
in various applications, even in extreme 
environments.

TRICOTE

TRICOTE is a collection of copper interior 
products produced by hand on a hacked 
knitting machine. After various experi-
ments multiple translucent patterns came 
to existence. Fascinated by materials, 
machines and historical production techni-
ques, SOFIA CHIN is stretching its abilities 
and give them a new meaning. This shines 
through in the final objects.

Sileather
Stand P9
www.siliconeleather.com

Sofia Chin
Stand P8
www.sofiachin.com

RESTROOM DISPENSERS  
IN 6 COLOURS

Washroom accessories in bronze, copper, 
brass, white, black and stainless steel. 
PROOX is now offering to architects the 
possibility of dispenser systems for public 
applications in bronze, copper and brass and 
to match them consistently with the fittings 
and door furniture.
The new colour selections meet current de-
mand for a sophisticated restroom culture 
on highest level.

Proox
Stand P07
www.proox.com
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HYDRO: SUSTAINABLE EXTRUSIONS

The Hydro Idea Profile in the picture shows 
the excellent malleability of the aluminium 
extrusion technique and how to apply this 
to integrate various options in the design 
of an aluminium extrusion profile and in-
crease the functionality of the design. The 
mission of Hydro is to contribute to a more 

sustainable society by developing natural 
resources for products and solutions in an 
innovative and efficient way. Aluminium is 
one of the few materials that is infinitely 
recyclable without loss of quality, consu-
ming a small fraction of the energy requi-
red to produce primary aluminium.

ALPHENBERG LEATHER!

MASTERS IN LEATHER SINCE 1978
At Alphenberg we are passionate about 
leather. We love the natural-tough-chic 
look and feel, we like the way it smells 
and foremost, we are challenged by the 
endless possibilities it has to offer. 
We use our extended experience to inno-
vate and co-create with our clients, adding 
new dimensions to cover floors, walls and 
many other surfaces. In various colours, fire 
retardant, sound reducing and simple to 
maintain.

Hydro
Stand P10
www.hydroextrusions.com

Alphenberg Leather
Stand P11
www.alphenberg.com

NEW REINFORCED BIOPLASTICS

Arctic Biomaterials Oy (ABM) is a company 
based in Finland producing bio-based and 
biodegradable plastics. ABM speciality is 
using a degradable glass fibre as reinforce-
ment for bio-based and/or biodegradable 

plastics. Using degradable glass fibre as 
reinforcement makes it possible to use the 
materials in demanding technical applicati-
ons while still keeping the sustainable end 
of life options.

COFFEE POLYMER  
BY OVDESIGNS

OVDesigns is developing three fully 
biobased plastics. The current versions of 
these plastics are 30% coffee-based and 
filled with biobased virgin material. This 
combination provides a strong biobased 
material, which is still fully compatible with 
injection moulding and extrusion in mass 
production. One of the three polymers will 
only degrade in a controlled environment, 
this is perfect for long-term products, like 
chairs and trays. The other two polymers 
are biodegradable in 2 or 18 months, de-
pending on the polymer. These are suitable 
for products like disposable planters and 
cotton swabs.

OVDesigns
Stand P12
www.ovdesigns.nl

ABM Composite
Stand P13
www.abmcomposite.com
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DUKTA® BY GOMMANS

When will you incorporate “Dukta® - fl exi-
ble wood” into your designs? 
In the past year, Gommans has seen a 
growing number of designers and archi-
tects from the Benelux implement “Dukta® 
- fl exible wood” in their designs. They con-
fi rm what Gommans has always believed 
in: “Dukta® - fl exible wood” fi ts perfectly 
into any design. 

Even though the design aspect is often 
foregrounded, the acoustic function brings 
enormous benefi ts. Testing institutes 
commend that acoustic function. How 
enthusiastic will your client’s response be 
when you too incorporate “Dukta® - fl exible 
wood” in your design?

ABOUT VARIABLE 
STIFFNESS & 4D SKINS

High-end industry and designers are 
challenged to fi nd solutions for tomor-
row’s societal challenges. 3D-Robotprin-
ting and its partners explore parametric 
design and robotic manufacturing by true 
experiments. The chaise longue ‘Variable 
Stiffness’ designed and developed at TU 
Delft by Henriëtte Bier and Arwin Hidding 
in collaboration with TUE and EPFL was 
produced by 3D-Robotprinting.  It stret-
ched functional specifi cations redefi ning 
structural fl exibility by variable stiffness. 
Tessa Petrusa releases ribs and skins that 
fold into volumes researching possibilities 
of technical functionality.

Gommans
Stand P14
www.fransgommans.com

3D Robotprinting
Stand P19
www.3d-robotprinting.com

www.printsvanoranje.nl

Bij Prints van Oranje houden we 

ervan het interieurconcept dat jij 

voor ogen hebt te realiseren. Als 

toonaangevende leverancier van 

bedrukt tapijt, vloerkleden, gordijnen, 

vinyl, behang, meubelstoffen en 

akoestische panelen bieden wij voor 

elke toepassing een breed scala aan 

oplossingen. Van hotels en kantoren 

tot musea en winkels, samen vinden 

we de beste materialen voor jouw 

project. Of je nu kiest voor onze 

standaardpatronen of een eigen 

print wilt maken, alles is mogelijk. 

Neem gerust contact met ons op 

om jouw ideeën te delen en onze 

mogelijkheden te ontdekken.

Prints van Oranje is een merk van

PVO001-08_adv PVO/LEOXX_160x240mm_02.indd   1 25-01-19   12:32
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Exhibitor standno. Page

A

1610 Architectural Ceramics A43 52
2tec2 I21 104
3A Composites  I15 101
3D-Robotprinting P19 134
ABM Composite P13 133
Alphenberg Leather P11 132
Alumet A26 47
Amorim I23 105
Amtico I8 96
ArcelorMittal A49 51
ARPA | FENIX I28 108

B 
Baars & Bloemhoff I39 114
bARC Flooring I43 116
Brightloops T5 78
Bruynzeel Multipanel I10 97

C

Caracterr  I38 113
Ceramiche Refin I22 104
Cerriva I2 92
Colour Grass T4 78
CorkSol  A4 34

D 
Decolegno by Cleaf I25 106
Diresco A24 45
Donkersloot I24 105
Duracryl I17 102

E

Easy Noise Control I34 111
ENCI  A8 35
EPI Group I37 113
EUTIT  I19 103

F

Fetim Group A17 43
FINSA I31 121
Forbo Eurocol Nederland I3 93
Foreco Houtproducten A1 34

Exhibitor standno. Page

G

Gommans P14 134

H

Holonite A38 51
Hunter Douglas I35 112
 Architectural Nederland
Hydro P10 132

I

I-did I5 94
Inncempro A27 47
Interface I11 98
IQ DECO I32 11
IVC I27 107

K

Keymer Essential Fabrics T14 80
KME A12 40
Krion Porcelanosa by RET interieur I48 119
Kronospan by RET interieur I49 120

L

Lintec Europe  A22 44

M

Magna by Michel Oprey  A18 43
  & Beisterveld
Margaret van Bekkum I41 115 
Matude I33 111
Merford Acoustic Materials I47 119
Metadecor A16 42
Mflor I36 112
Modulyss I26 106
Moso A30 48

N

Nature@Home I20 103
Natuurgevelsteen A11 40
Neolith by Michel Oprey A10 38
  & Beisterveld
Nophadrain  A23 45

EXHIBITORS BY NAME

Exhibitor standno. Page

NOVACOLOR by AGNN I6 95

O

Oniro T12 79
OVDesigns P12 133

P

Poly Products A14 42
Porcelanosa Grupo I16 102
Prints van Oranje I4 94
Probo I1 93
ProdInter Holland I44 117
PROOX P7 130
Pyrasied I14 101

Q

QbiQ Wall Systems  I30 109
Quality Roofing Systems A29 48
Quarella by Michel Oprey A32 49
  & Beisterveld

R

Raypack S8 63
Rodruza A31 49
RTS Preidel S18 64

S

Schitterend S3 62
Sileather P9 131
Sofia Chin P8 131
 Soundless Acoustics/ I46 118
  Asona Benelux
Sto A9 36
Stoopen & Meeus I29 109
Studio Wae U1 24

T

Teknos Drywood  A7 35
The Mosaic Factory I40 115
Tierrafino I9 96

Exhibitor standno. Page 

V

Valchromat by The New Makers I50 120
Van Dam A37 51
Van Heek Textiles S7 64
Veracious Coatings & Projects I45 117
VeroMetal A21 44
Vescom Nederland  I7 95
Vink Kunststoffen S2 62

W

Wellsun A36 50
Wooddeck U15 24

X

Xtone I42 116

Y

YKK T11 79
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Stand no. Exhibitor

ARCHITECTURE

A1 Foreco Houtproducten

A4 CorkSol 

A7 Teknos Drywood 

A8 ENCI

A9 Sto

A10 Neolith by Michel Oprey 

   & Beisterveld

A11 Natuurgevelsteen

A12 KME

A14 Poly Products

A16 Metadecor

A17 Fetim Group

A18 Magna by Michel Oprey 

   & Beisterveld

A21 VeroMetal

A22 Lintec Europe 

A23 Nophadrain

A24 Diresco

A26 Alumet

A27 Inncempro

A29 Quality Roofing Systems

A30 Moso

A31 Rodruza

A32 Quarella 

   by Michel Oprey & Beisterveld

A36 Wellsun

A37 Van Dam

A38 Holonite

A43 1610 Architectural Ceramics

A49 ArcelorMittal

INTERIORS

I1 Probo

I2 Cerriva

Stand no. Exhibitor

I3 Forbo Eurocol Nederland

I4 Prints van Oranje

I5 I-did

I6 NOVACOLOR by AGNN

I7 Vescom Nederland

I8 Amtico

I9 Tierrafino 

I10 Bruynzeel Multipanel

I11 Interface

I14 Pyrasied

I15 3A Composites 

I16 Porcelanosa Grupo

I17 Duracryl

I19 EUTIT 

I20 Nature@Home

I21 2tec2

I22 Ceramiche Refin

I23 Amorim

I24 Donkersloot

I25 Decolegno by Cleaf

I26 Modulyss

I27 IVC

I28 ARPA | FENIX

I29 Stoopen & Meeus

I30 QbiQ Wall Systems 

I31 FINSA

I32 IQ DECO

I33 Matude

I34 Easy Noise Control

I35 Hunter Douglas 

   Architectural Nederland

I36 Mflor

I37 EPI Group

I38 Caracterr 

I39 Baars & Bloemhoff

I40 The Mosaic Factory

I41 Margaret van Bekkum

EXHIBITORS BY STAND NUMBER

Stand no. Exhibitor

I42 Xtone

I43 bARC Flooring

I44 ProdInter Holland

I45 Veracious Coatings & Projects

I46  Soundless Acoustics/ 

  Asona Benelux

I47 Merford Acoustic Materials

I48 Krion Porcelanosa by RET interieur

I49 Kronospan by RET interieur

I50 Valchromat by The New Makers

PRODUCTS

P7 PROOX

P8 Sofia Chin

P9 Sileather

P10 Hydro

P11 Alphenberg Leather

P12 OVDesigns

P13 ABM Composite

P14 Gommans

P19 3D-Robotprinting

PRINT & SIGN

S2 Vink Kunststoffen

S3 Schitterend

S7 Van Heek Textiles

S8 Raypack

S18 RTS Preidel

TEXTILES & FABRICS

T4 Colour Grass

T5 Brightloops

T11 YKK

T12 Oniro

Stand no. Exhibitor 

T14 Keymer Essential Fabrics

URBAN & LANDSCAPES

U1 Studio Wae

U15 Wooddeck
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A

1610 Architectural Ceramics
Stand A43
Berltsumerdijk 35
9036 MT Menaldum, NL
T +31 (0)518 481923
E facturen@albarello.nl
I  www.albarello.nl 

2tec2
Stand I21
Boulevard Industriel 98 
7700 Mouscron, BE
T +32 (0)487 460049
E info@2tec2.com
I  www.2tec2.com 

3A Composites 
Stand I15
Alusingenplatz 1
78224 Singen, DE
T +49 (0)7731 9413500
E  display.eu@3AComposites. 

com
I   www.display.3AComposites.

com 

3D-Robotprinting
Stand P19
Hemmerbuurt 175
1607 CG Hem, NL
T +31 (0)6 43044906
E sales@3d-robotprinting.com
I  www.3d-robotprinting.com 

ABM Composite
Stand P13
Hepolamminkatu 11
33720 Tampere, FI
T +358 (0)50 7400931
E  mika.hurri@abmcomposite.

com
I  www.abmcomposite.com 

Alphenberg Leather
Stand P11
Postbus 198
5140 AD Waalwijk, NL
T +31 (0)73 7470085
E office@alphenberg.com
I  www.alphenberg.com 

Alumet
Stand A26
Postbus 62
4870 AB Etten-Leur, NL
T +31 (0)76 5043130
E info@alumet.nl
I  www.alumet.nl 

Amorim
Stand I23
Slabbecoornweg 27
4691 RZ Tholen, AF
T +31 (0)166 604111
E sales.ar.nl@amorim.com
I  www.wicanders.com 

Amtico
Stand I8
Im Taubental 11
D-41468 Neuss, DE
T +49 (0)2131 359160
E info@amtico.de
I  www.amtico.de 

ArcelorMittal
Stand A49
Biezenwei 2
4000 HB Tiel, NL
T +31 (0)344 631746
E info.amcn@arcelormittal.com
I  www.arcelormittaltiel.nl 

ARPA | FENIX
Stand I28
Nieuw Mathenesserstraat 69
3113 AE Schiedam, NL
T +31 (0)6 25260906
E r.dejong@arpaindustriale.com
I  www.arpaindustriale.com 

B

Baars & Bloemhoff
Stand I39
Laagraven 44
3439 LK Nieuwegein, NL
T +31 (0)30 2882134
E info@baars-bloemhoff.nl
I  www.baars-bloemhoff.nl 

bARC Flooring
Stand I43
Borneokade 293
1091 XG Amsterdam, AF
T +31 (0)20 3014030
E info@barcflooring.com
I  www.barcflooring.com 

Brightloops
Stand T5
Emmy Andriessestraat 278
1087 ML Amsterdam, NL
T +31 (0)6 21577268
E ellen@brightloops.nl
I   www.dutchcenterforcircular-

textiles.nl 

Bruynzeel Multipanel
Stand I10
Postbus 59
1500 EB Zaandam, NL
T +31 (0)75 56554200
E  bouw@bruynzeelmultipanel.

com
I   www.bruynzeelmultipanel.

com 

C 

Caracterr
Stand I38
Distributiestraat, 61C
4283 JN Giessen, NL
T +31 (0)6 10026900
E info@caracterr.com
I  www.caracterr.com 

Ceramiche Refin
Stand I22
Via I Maggio n.22
42013 Casalgrande (RE), IT
T +39 (0)522 990499
E info@refin.it
I  www.refin.it 

Cerriva
Stand I2
Textielstraat 6
7575 CA Oldenzaal, NL
T +31 (0)85 7737633
E tiles@cerriva.com
I  www.cerriva.nl 

Colour Grass
Stand T4
Ringdijk 398 c
2983 GS Ridderkerk, NL
T +31 (0)6 34308168
E info@colourgrass.nl
I  www.colourgrass.nl 

CorkSol 
Stand A4
Postbus 1485 
4700 BL Roosendaal, NL
T +31 (0)165 745051
E info@corksol.nl
I  www.corksol.nl 

D

Decolegno by Cleaf
Stand I25
Parklaan 35-37
1544 AK Zaandijk, NL
T +31 (0)75 6165064
E info@decolegno.nl
I  www.decolegno.nl 

Diresco
Stand A24
Industrieweg-Noord 1134
3660 Oudsbergen, BE
T +32 (0)89 856944
E info@diresco.be
I  www.diresco.be 

Donkersloot
Stand I24
Nijverheidswerf 37
1402 BV Bussum, NL
T +31 (0)88 2400800
E info@donkersloot-tapijt.nl
I  www.donkersloot-tapijt.nl 

Duracryl
Stand I17
Elandstraat 91
2901 BK 
Capelle aan den IJssel, NL
T +31 (0)10 4505231
E info@duracryl.nl
I  www.duracryl.nl 

E

Easy Noise Control
Stand I34
Boteyken 363
3454 PD De Meern, NL
T +31 (0)30 2270800
E info@easy-noisecontrol.nl
I  www.easy-noisecontrol.nl 

ENCI
Stand A8
Pettelaarpark 30
5216 PD s-'Hertogenbosch, NL
T +31 (0)6 21163118
E  wouter.vandenberg@heidel-

bergcement.com
I  www.enci.nl

EPI Group
Stand I37
Duikboot 1-7
3991 CK Houten, NL
T +31 (0)85 0475152
E info@designyourlife.nl
I  www.epigroup.nl 

EUTIT 
Stand I19
č.p. 196
353 01 Stará Voda, CZ
T +42 (0)354 789141
E josef.prasek@eutit.cz
I  www.eutit.com 

EXHIBITORS CONTACT INFORMATION
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F

Fetim Group
Stand A17
Postbus 770
1000 AT Amsterdam, AF
T +31 (0)20 5805333
E info@fetimgroup.com
I  www.fetimgroup.com

FINSA
Stand I31
Postbus 179
4380 AD Vlissingen, NL
T +31 (0)118 471222
E marketingholland@finsa.com
I  www.finsa.com 

Forbo Eurocol Nederland
Stand I3
Postbus 130
1520 AC Wormerveer, NL
T +31 (0)75 6271600
E info.eurocol@forbo.com
I  www.eurocol.nl 

Foreco Houtproducten
Stand A1
Postbus 73
7720 AB Dalfsen, NL
T +31 (0)529 431548
E info@foreco.nl
I  www.foreco.nl 

G

Gommans
Stand P14
Vasco de Gamaweg 10
5928 LD Venlo, NL
T +31 (0)77 3278500
E info@fransgommans.com
I  www.fransgommans.com 

H

Holonite
Stand A38
Postbus 39
4690 AA Tholen, NL
T +31 (0)166 601300
E info@holonite.nl
I  www.holonite.nl 

Hunter Douglas Architectural 
Nederland
Stand I35
Postbus 5072
3008 AB Rotterdam, NL
T +31 (0)10 4962222
E info@hunterdouglas.nl
I  www.hunterdouglas.nl 

Hydro
Stand P10
Alcoalaan 1
5151 RW Drunen, NL
T +31 (0)416 386100
I  www.hydroextrusions.com 

I

I-did
Stand I5
Kanaalweg 50
3526 KM Utrecht, NL
T +31 (0)30 2872668
E administratie@i-did.nl
I  www.i-did.nl 

Inncempro
Stand A27
Postbus 960
7553 AE Hengelo, NL
T +31 (0)74 2501394
E info@inncempro.nl
I  www.inncempro.nl 

Interface
Stand I11
Industrielaan 15
3925 ZG Scherpenzeel, NL
T +31 (0)33 2775555
E  louise.emanuelsen@interface.

com
I  www.interface.com 

IQ DECO
Stand I32
Cas Oorthuyskade 20A
1087 BB Amsterdam, NL
T + 31 (0)20 4220001
E info@iqdeco.com
I  www.iqdeco.com 

IVC
Stand I27
Nijverheidslaan 29
8580 Avelgem, BE
T +32 (0)56 653211
E info@ivc-commercial.com
I  www.ivc-commercial.com 

K

Keymer Essential Fabrics
Stand T14
Elbe 23
2491 BT Den Haag, AF
T +31 (0)70 3178033
E verkoop@keymer.nl
I  www.keymer.nl 

KME
Stand A12
Klosterstrasse 29
D-49074 Osnabruck, DE
T +49 (0)541 3212000
E info-tecu@kme.com
I  www.kme.com 

Krion Porcelanosa by RET 
interieur
Stand I48
Postbus 2206
1500 GE Zaandam, NL
T +31 (0)30 2455555
E info@ret-interieur.nl
I  www.ret-interieur.nl 

Kronospan by RET interieur
Stand I49
Postbus 2206
1500 GE Zaandam, NL
T +31 (0)30 2455555
E info@ret-interieur.nl
I  www.ret-interieur.nl 

L

Lintec Europe 
Stand A22
Schweitzerlaan 88
1187 JD Amstelveen, NL
T +31 (0)20 6738718
E inquiry@lintec-europe.com
I  www.lintec-europe.com 

M

Magna Glaskeramik  
by Michel Oprey & Beisterveld
Stand A18
Postbus 157
6100 AD Echt, NL
T +31 (0)475 417000
E info@mo-b.nl
I  www.mo-b.nl 

Margaret van Bekkum
Stand I41
Biltstraat 170
3572 BP Utrecht, NL
T +31 (0)6 41362948
E  info@margaretvanbekkum.

com
I   www.margaretvanbekkum.

com 

Matude
Stand I33
Waardsedijk-Oost 16
3417 XJ Montfoort, NL
T +31 (0)348 750682
E matude@matude.nl
I  www.matude.nl 

Merford Acoustic Materials
Stand I47
Franklinweg 8
4207 HZ Gorinchem, NL
T +31 (0)183 675040
E  acousticmaterials@merford.

com
I  www.merford.com 

Metadecor
Stand A16
Eckertstraat 75
8263 CB Kampen, NL
T +31 (0)38 3318181
E communicatie@metadecor.nl
I  www.metadecor.nl 

Mflor
Stand I36
Koppelstraat 23
7391 AK Twello, NL
T +31 (0)570 750600
E sales@mflor.com
I  www.mflor.com 

Modulyss
Stand I26
Zevensterrestraat 21
9240 Zele, BE
T +32 (0)52 808080
E info@modulyss.com
I  www.modulyss.com 

Moso
Stand A30
Adam Smithweg 2
1689 ZW Zwaag, NL
T +31 (0)229 265732
E info@moso.eu
I  www.moso.eu 

N

Nature@Home
Stand I20
Belder 27
4704 RK Roosendaal, NL
T +31 (0)165 744007
E info@natureathome.nl
I  www.natureathome.nl 

Natuurgevelsteen
Stand A11
Zuideropgaande 46A
7913 TN Hollandscheveld, NL
T +31 (0)85 1110550
E info@natuurgevelsteen.nl
I  www.natuurgevelsteen.nl 

Neolith  
by Michel Oprey & Beisterveld
Stand A10
Postbus 157
6100 AD Echt, NL
T +31 (0)475 417000
E info@mo-b.nl
I  www.mo-b.nl 

EXHIBITORS CONTACT INFORMATION
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Nophadrain BV
Stand A23
Postbus 3016
6460 HA Kerkrade, NL
T +31 (0)45 5355030
E info@nophadrain.com
I  www.nophadrain.com 

NOVACOLOR by AGNN
Stand I6
Magelhaenstraat 23
7825 VL Emmen, NL
T +31 (0)591 676727
E info@novacolornederland.nl
I  www.novacolornederland.nl 

O

Oniro
Stand T12
Woudenbergseweg 19-c10
3707 HW Zeist, NL
T +31 (0)343 493890
E info@oniro.nl
I  www.oniro.nl 

OVDesigns
Stand P12
Ceintuurbaan 15
8022 AW Zwolle, NL
T +31 (0)6 48139606
E info@ovdesigns.nl
I  www.ovdesigns.nl 

P

Poly Products
Stand A14
Bruningsstraat 10
4251 LA Werkendam, NL
T +31 (0)183 507150
E info@polyproducts.nl
I  www.polyproducts.nl 

Porcelanosa Grupo
Stand I16
Westerdoksdijk 681
1013 BX Amsterdam, NL
T +31 (0)20 737 2845
E  gwenhoopman@porcelano-

sa.nl
I  www.porcelanosa.com 

Prints van Oranje
Stand I4
Ringveste 9
3992 DD Houten, NL
T +31 (0)320 230508
E info@printsvanoranje.nl
I  www.printsvanoranje.nl 

Probo
Stand I1
Fortuinweg 17
9101 PE Dokkum, NL
T +31 (0)88 0223200
E info@probo.nl
I  www.probo.nl 

ProdInter Holland
Stand I44
Atoomweg 4
1627 LE Hoorn, NL
T +31 (0)229 273093
E info@prodinter.com
I  www.prodinter.com 

PROOX
Stand P7
Industriestrasse 41
6971 Hard, AT
T +43 (0)5574 64950
E office@proox.com
I  www.proox.com 

Pyrasied
Stand I14
Apolloweg 26
8938 AT Leeuwarden, NL
T +31 (0)58 215061
E sied@pyrasied.nl
I  www.pyrasied.nl 

Q

QbiQ Wall Systems 
Stand I30
Hoorn 234
2404 HK 
Alphen aan den Rijn, NL
T +31 (0)88 5010500
E info@qbiq.nl
I  www.qbiq.nl 

Quality Roofing Systems
Stand A29
Willem van Oranjelaan 46
5211 CW Den Bosch, NL
T +31 (0)6 29504850
E  info@qualityroofingsystems.

nl
I  www.qualityroofingsystems.nl 

Quarella  
by Michel Oprey & Beisterveld
Stand A32
Postbus 157
6100 AD Echt, NL
T +31 (0)475 417000
E info@mo-b.nl
I  www.mo-b.nl 

R

Raypack
Stand S8
IJsselsteyn 11
6956 AZ Spankeren, NL
T +31 (0)313 412747
E info@raypack.nl
I  www.raypack.nl 

Rodruza
Stand A31
Postbus 227
6500 AE Nijmegen, NL
T +31 (0)24 3297450
E info@rodruza.nl
I  www.rodruza.nl 

RTS Preidel
Stand S18
Kelvinring 20
2952 BG Ablasserdam, NL
T +31 (0)78 6920888
E sales@rtspreidel.nl
I  www.rts-preidel.nl 

S

Schitterend
Stand S3
Stammerkamp 14
1112 VH Diemen, NL
T +31 (0)20 6999738
E info@schitterend.eu
I  www.schitterend.eu 

Sileather
Stand P9
71 Boulevard National
92250 
La Garenne-Colombes, FR
T +33 (0)68 9829687
E info@sileather.com
I  www.siliconeleather.com 

Sofia Chin
Stand P8
T +31 (0)6 53609639
E mail@sofiachin.nl
I  www.sofiachin.com 

Soundless Acoustics/ 
Asona Benelux
Stand I46
De Warren 6
1187 LL Amstelveen, NL
T +31 (0)20 6435850
E  eugenie@soundlessacous-

tics.nl
I   www.soundlessacoustics.

com 

Sto
Stand A9
Lingewei 107
4004 LH Tiel, NL
T +31 (0)344 620666
E info.nl@sto.com
I  www.sto.nl 

Stoopen & Meeus
Stand I29
Van Praetstraat 22
2660 Hoboken, BE
T +32 (0)3 8250055
E info@stoopen-meeus.com
I  www.stoopen-meeus.com 

Studio Wae
Stand U1
Gansstraat 170
3582 EP Utrecht, NL
T +31 (0)6 21205032
E Tynke@studiowae.nl
I  www.studiowae.nl 

T

Teknos Drywood
Stand A7
Hendrik ter Kuilestraat 181
7547 SK Enschede, NL
T +31 (0)53 4334422
E sales.nl@teknos.com
I  www.drywood.nl

The Mosaic Factory
Stand I40
Canadabaan 7C
5388 RT Nistelrode, NL
T +31 (0)88 5 064064
E info@themosaicfactory.com
I  www.themosaicfactory.com 

Tierrafino
Stand I9
Archangelkade 23
1013 BE Amsterdam, NL
T +31 (0)20 6892515
E catherina@tierrafino.com
I  www.tierrafino.nl 

EXHIBITORS CONTACT INFORMATION
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V

Valchromat by The New 
Makers
Stand I50
Postbus 2206
1500 GE Zaandam, NL
T +31 (0)30 2455555
E info@ret-interieur.nl
I  www.ret-interieur.nl 

Van Dam
Stand A37
Stationsweg 12
3981 AC Bunnik, NL
T +31 (0)30 6563614
E  verkoop@houthandelvan-

dam.nl
I  www.houthandelvandam.nl 

Van Heek Textiles
Stand S7
Postbus 1
7580 AA  Losser, NL
T +31 (0)53 5371111
E info@vanheektextiles.nl
I  www.vanheektextiles.nl 

Veracious Coatings & Projects
Stand I45
Newtonweg 8
6101 WX Echt, NL
T +31 (0)475 794020
E info@veracious.nl
I  www.veracious.nl 

VeroMetal
Stand A21
Buizerdweg 6a
6374 BS Landgraaf, NL
T +31 (0)45 5330951
E info@verometal.nl
I  www.verometal.com 

Vescom Nederland
Stand I7
Postbus 70
5750 AB Deurne, NL
T +31 (0)493 350767
E nederland@vesom.com
I  www.vescom.nl 

Vink Kunststoffen
Stand S2
Postbus 1
6940 AA Didam, NL
T +31 (0)316 298930
E Carla.giesen@nl.vink.com
I  www.vinkkunststoffen.nl 

W

Wellsun
Stand A36
Molengraaftsingel 12
2629 JD Delft, NL
T +31 (0)15 2023613
E info@wellsun.nl
I  www.wellsun.nl 

Wooddeck
Stand U15
Spechthorstdwarsweg 11
7471 GJ Goor, NL
T +31 (0)547 820300
E info@wooddeck.nl
I  www.wooddeck.nl 

X

Xtone
Stand I42
Westerdoksdijk 681
1013 BX  Amsterdam, NL
T +31 (0)20 7372845
E info@porcelanosa.nl
I  www.porcelanosa.com 

Y

YKK
Stand F5
Einsteinstraat 5
8606 JR Sneek, NL
T +31 (0)515 429729
E info@ykk.nl
I  www.ykk.nl 

EXHIBITORS CONTACT INFORMATION

The design freedom to create unique ceramic tiles 
with the natural elements, 

water, clay and fire

A brand of tile factory Albarello, Royal Goedewaagen Friesland Porcelain group

MaterialDistrict.com

NEVER MISS A 
GREAT MATERIALS

STORY AGAIN

MAKE IT MATTER

Motion by  

Frans Gommans B.V.
Vasco da Gamaweg 10

NL-5928 LD Venlo
T +31 (0)77 327 85 00

E info@fransgommans.com
www.motionbygommans.com

StandP14
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WANT TO EXHIBIT 
NEXT YEAR AT 
MATERIALDISTRICT 
ROTTERDAM?
CONTACT US TO FIND OUT
ALL PARTICIPATION POSSIBILITIES.

+31 (0)20 - 713 06 50

MAKE IT MATTER
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MaterialDistrict (formerly Materia) has already collected over 3,000 
exciting materials! Discover them all on MaterialDistrict.com and 
stay up-to-date via our weekly newsletter.

MaterialDistrict offers you free access to our complete online 
materials database. Registering grants you unlimited access and 
brings you in direct contact with manufacturers.

Join the discovery at MaterialDistrict.com

facebook.com/materialdistrict @materialdistrct

JOIN THE
DISCOVERY

CREATIVE HEROES AWARD IS EEN INITIATIEF VAN DESIGNCONNECTOR EN CONSEPTORY www.creativeheroesaward.com

MAIN SPONSOR

SPONSORS

Ben jij de 
Creative Hero 
van 2019?

Juryvoorzitter Taco Schmidt

Wij zoeken de Creative Heroes van 2019: Mensen die door 
een ondernemende houding, maatschappelijke betrokkenheid 
en bovenal een groot creatief vermogen impact gerealiseerd 
hebben. Ken of ben jij de Creative Hero van 2019? 

Meld je voor 1 april 2019 aan op 
www.creativeheroesaward.com



Youtube.com
/MaterialDistrict

Instagram.com
/MaterialDistrict

Facebook.com
/MaterialDistrict

Twitter.com
/MaterialDistrct

LinkedIn.com/company
/MaterialDistrict

MaterialDistrict.com
/register

NEVER MISS A 
GREAT MATERIALS

STORY AGAIN

MAKE IT MATTER
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